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# # 6480017135 : MAJOR CREATIVE ARTS

KEYWORD:
Thanakrit Ditsayakarin  : GRAPHIC DESIGN TO PROMOTE CAMPING
TOURISMIN PRACHINBURI PROVINCE. Advisor: Dr. PAWIN BUNNAG, D.F.A

The purpose of this research was to study graphic design for promoting

camping tourism in Prachinburi Province.

Research method by 1. Data collection About Prachinburi Province and
camping business to bring information to find an identity for the project. 2.
Determine the physical target audience. and imaginary by having the target group
make a questionnaire and the researcher conduct an interview. 3. Collect
information about the target audience's media usage and analyze media usage
guidelines. 4. Find keyword information Analyze the message you want to
communicate about personality mood and branding. 5. Analyze design trend data

and allow experts to assess the appropriate design approach.

In conclusion, the research results found that Strategies in graphic design
for graphic design to promote camping tourism in Prachinburi Province. The

message that we want to convey is nature's symphony.

The personality and mood are Dynamic, Modern, and Calm. Application

design guidelines and identity that are suitable and able to inform tourists.

Field of Study:  Creative Arts Student's Signature .......cccccovievrienne.

Academic Year: 2022 Advisor's Signature .......cccoeeeveveeeenen.
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9. Podcasting

11INNITTINFIVOIFDIAIAD “Pod” AU “Broadcasting” &9 “POD” %30

PersonalOn - Demand fie gUaIAnsaANNABIN1SEIN UAAA d3u“Broadcasting”

I A ' 19} a o | ' =
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10. Discuss / Review/ Opinion
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Generations Insight Millennials
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NUAE1539U04 Mindsea lungu Gen Millennials Nilaudsansluzesnisldauuuuey
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1. flatunazfiniaesfitiondnuel 48%
2. nAuusveiiou 45%
3. sULUU Design fiAninguss 37%
4. fd1uanan App store 12%
5. ﬁmwjmﬁdmmmaﬁmﬂm%aaﬁLﬁ&l 10%
6. Isunsmatsandiidedes 2%

AN5197 5 U338n15013 UL nanLka UNaLAt
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1. Social Network 69%
2. Messaging 55%
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4. Productivity 34%
n Travel 32%
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ansfidederuduass flagasauagyiliiingulaase
ansfiflendnual Sanuupnssuarliisfugus
anstardetufisadeaien daeu wazdlade
anstiuazfewiliinamle aunsadiudefiamisly
N1508ALUU

(vanidssmiidugusssw)
ansthazfesdeansiunnudneu wazdnlonseiufiu
TRIGRE
andesrfienavilidlannumnedianeiu)
anstiunzdasdeasieanudAndeinuueuusus

Judsiinguiimunglinuaulawazanunsadnle

(19NansUTENOUNSISEY M. B158Y ASNALIUNT)
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1.3 wwiAnigiuyAanakayensual

LwIARLaENguNeiuUAINA KA a13UaIYaY Kobayashi

NSMINUAYARANAIMLAZENTUAITBILWINIINTTERNRUUTLTUAsd Ary Il

o

Va v = I

MMnuaiiedAUE R SIeULLANTFBINTS FIdedudenldngud) Color image scale

Y

Y4 Shigenobu Kobayashi o898 Jsguijilazuvsmnanyvesdoeniu 15 vunandn

LAZYIINEBERMINYATNNN ATl

UUIANAN YAGNNIN

1.Pretty Cute (113n)
Pretty (aaeuuuign)
Childlike (wiilowin)

Sweet (88UWITU)

2.Casual Amusing (@UnauI)
Dazzling (aga1us)

Casual (m1ugu1e)
Delicious (119308)

Festive (31134)

Friendly (t{9ufins)

Happy (@A33a%)

Bright (a19anla)

Cheerful (51154)

Colorful (Hdduanla)
Merry (10nuula)

Showy (¥ULERAIDBN BBUDIN)
Flamboyant ({1 @zgann)

Enjoyable (WwanLmwaY)

3.Dynamic Active (NSzaUNTELR)

Dynamic (A803LAR?)




Fiery (JUUs4 ALAan)

Hot (finSou)

Lively (#230%77)

Striking (UhUseviulathfiunzda)
Vigorous (8nLiin)

Intrepid (N&118y)

Bold (InnLai @zamen)
Dynamic and Active (Ag9IWAGILAZNTZAUNTELRY)
Forceful (HIWa4)

Intense (LT LIINED)
Provocative (51e13uaidhe)

Aqueous (1llauansun)

4.Gorgeous

[

Abundant (aaueaiysel gilsnnung)
Aromatic (gfinAunes)

Decorative (¥13Uszaulszan)
Fascinating (Uhwaslua Iuses)
Gorgeous Luxurious (3NINAIL)
Rich (31578

Grand (dle) 0&3n19)

ALLURING (v1871)

BRILLIANT (guainuviaw)
EXTRAVAGANT (sailoe 1Audniu)
GLOSSY (sTu)

MATURE (soupau 1uglve))
MELLOW (gmsiasiysal)

SUBSTANTIAL (udiaslaiindngiu)

5.Ethnic

Ethnic (glumumin)
Untamed lsigautioy

Robust 3118 18115181914
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wild (gUiiew)

6.Romantic

Imaginative (1Wolw)

AGREEABLE TO TOUCH (undura)
CHARMING (et gumaslva)

SOFT (1s! unaiun)

SWEET AND DREAMY (89un21U 37uUR)
AMIABLE (in3nlas)

DREAMY (spanundioulutlu)

INNOCENT (% 15fesan)

ROMANTIC (53uilu)

SUPPLE (pauuwe Uanilun)

7.Natural

CITRUS (gufunalifzaiuien)

DRY (LSLAY)

FRESH (gamii)

GENTLE (gn1m1is1u38)

HEALTHY (gnuidnawnsly agunng)
LIGHTHEARTED (¥3usa @unee))

OPEN ({Uaikg nselunsaa)

PEACEFUL (glqu @une)

RESTFUL (1neg1saau)

SMOOTH (31031)

SWEET-SOUR (LU“%JEJ’JG] MU
TRANQUIL (asufis 1fanifiu)

ASTRAL WHOLESOME (1Juuszlemtisasnanie)
DOMESTIC (gefuiiufiu)

FREE (8asz mnailasen)

GENEROUS (lampani1au119)

GENTLE AND ELEGANT (gnmiuazleen)
INTIMATE (Ind@n \Juvesdium)
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MILD (801)

NATURAL (i0us35u91#)
NOSTALGIC (5£8n89AUNEY)
PLAIN (51U 9)

PLEASANT (Wswala)

SIMPLE AND APPEALING (iSeuuazfiagn)

SUNNY( +0nu1u Hodgta)

8.Elegant

Calm asuils

Delicate Uszails UT394
Emotional @gtyinueissal
Ferninine aiunds seuniu
Sedate asu laifu

Subtle Thaindey

Graceful @41973 Ysi1aa
Mysterious 8naU WAL
Pure and Elegant U‘%Ejﬁ/]‘éuazia'a'ﬂ
Cultured a5

Elegant axlenayod @8uuuyd
Fashionable uady Wufide
Refined @azaaiy Uszaln
Sleek 1f 3o 1aden

Tender 11U LU19)
Interesting Uaula

Noble ageds HiNysh

Polished 100

9.Chic

Chic i ¥ Yiuadeuuug®

Modest @9ULaga L8N

Noble and Elegant g&41 n5410yH

Quiet and Simple Ryulazlseudy
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Sober gy
Japanese gilugiu

A

Quiet WyyUasy
Simple 138U

Stylish &1 falng

10.Classic

Classic lasupuiisuanlngnaon
Conservative 9341 ausnuliey
Heavy and Deep wiinlagivu
Provincial griuguum si1edanin
Sturdy WgaKnge NUNIY
Traditional Usginaiiie
Complex Fudou

Elaborate UszinuI5as
Old-Fashioned anasiy e
Rustic auenus) liaagaae

Tasteful d58v7% Asatiew

11.Dandy

Aristocratic QLﬂu%u%qu

Dapper Ne¥inTn NIZAUNTLLA
Erninent Loy Sdoides

Practical guvanzaufiazlday
Serious 191339187194

Bitter fsaval

Diligent vuduuda

Placid sy Bauils

Sound 51 A9U

Quiet and Sophisticated Reuuaslilduyings
Strong and Robust LHanTe NN

Subtle and Mysterious Hl@MAAYNANAU UIAUN
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12.Formal

Authoritative WJenwngy dndedie
Earnest 191959497194

Majestic @9ININE ATTRIU
Proper gvivdimsnya

Sublime afiae U7l

Dignified fineshem giigu
Formal glun1anis

Precious gilAn

Solemn nilgd1g

13.Clear

Clean (gaza19)

Clear (Fonau Wesla lufidoasde)
Light (gnla ads 1wWaswdy)

Neat (ileu Beuseslsiin)

Pure and Simple (U3avSuazi3oudie)
Refreshing (@n%u aune Hounay)
Fresh and Young (ganduldumijuand)
Clean and Fresh (@azmma@%u)
Crystalline (lewiiauui)

Simple (138Ud8)

Pure (‘U%?j‘vfﬁg)

Dewy (ﬁuﬁw)

14.Cool-Casual

Agile (nN3zaUNILAY)
Speedy (5271572)

Steady (Fung AnLLL)
Young (@slumizduan)
Smart (2819 1 fawne)
Sporty (ABDILUULINARI)
Western (auummnziunn)

Youthful (gsin p8euLeTd)
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15.Modern

Sharp (\Beulvia)
Composed (@ﬂmgu)
Distinguished (Fdordsadufians)
Intellectual (adla@Uayayn)
Metallic (g:dulavy dwam)
Precise (WOWEY LR8UVIN)
Rational (RauLeeaung)
Urban (il Liag139313n59)
Cultivated (l95un1sousy)
Exact (@nées uuuew)
Masculine (aidugane auu)
Modern (Viuade walwl)

Progressive (Wannmtn auwlvl)

(Kobayashi 1925)

13797 8 UAANNINKALTDITUNITDY Kobayashi

105



106

a9 2 3579

2.1 Awnsndeyatiiomdnfgy

a ¢ v o o o A o v Y Ay A vac o v Ay v
ﬂ']ﬁ'JLﬂiqgwmaaaﬂqﬂqﬁqﬂmeauqim%ﬂ']i?ﬁ'mﬁ']ﬁ/l@@Qﬂqiﬂgﬁ@ Iﬂfﬂ%'ﬂﬁﬂqiuqmaﬂa‘miﬂ

Y

=

MnauaNdayaniieItes Aeuaulls uasdminUsauys uiinseiivemadAgydastoly

o

'
o o w )

Mind map wanenauawaNtTeInnsIusunguA@dgyilianissunssuiineItewaud

e

YIazdAYUANAIRI) NEURUSA NN NALAA AT

drinkfoogtable o chill  snowiake lggund
chicken meet chair mood grass water , fire

ini coz
beef yish mudmlng spork ““relax nature . Falf snow

flashlight 9 grider grill .. '93s pot sand. - wiinecharcoal
torchlanternCOffee : e stove mountain wood smoke
burner cooler kitchen Pan et mute green
flreplace light outdoor survive
fan Zitvtveerrrg’ankcam i hiking fishing
stake hedhoge
%Toi?]igpgﬁltow hammertools elephanjtt deer
y sleepmat €N rope Pole, MRgAuito

condensed tarp shelter glove

JUN 15 Mind map wananguaiaudis

°o o ol

Mind map kanInguAIdenInUsIAUYIAIINMTIVTINGUANEAYNIARINITTUNNTTUN

o

'
o w o a

NeatasiudaminusuysuasdndAguan A Nduiusa I nkansisil

homemade Fiver farmer

countryside wind
R “mountain
h . .
mute prachinburi’ s
hightway waterfall
peaceful siowChill
exploreqwet
anclent

35U 16 Mind map wananguauaudds
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10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
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FIVTINITHANINGUAT PMNUHURIAAININ Mind map nauwaNdle waz

o

Farinus13uy3 Fahad1AYNeIIUTIN WUINgY TuuNlAnLAIT1Rel

Camp

Hill (B1an)
Fireplace (naslu)
Wood (ldl)
Girder (fiun)

Grill (814)

Gas (Wa)

Coffee (Nuw)
Knife ()

Stove (1611)

Pot (o)

Pan (nseve)
Cozy (aUgu)
Kitchen (A$7)
Chill (gue)
Active (ﬂizél:u)
Hotpot (ilamu)
veggie ({n)
Cooler (Faruds)
Mood (15364)
Snow (#3g)
Snowflake (1nandiuz)
Drink (13afia)
Chair (1118)
Table (I6iz)
Spork (dou)

Grass (g)1)

27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52

Rain (Hw)
chicken (In)
meet (L‘ﬁa)

food (91%119)
dining (Hlo01m3)
sand (n318)
nature (5554%7%)
water (‘151)
smoke (A1)
beef (o %)
dish (371)

mug (kA7)

river (utith)

fire (lul)

charcoal (811)
torch (1Waalw)
flashlight (lwlane)
lantern (Ag1Agg)
mountain (1)
wind ()

green (13e1)
burner (Fi)
light (W&9)

mute (Rev)
outdoor (Na9ud4)

survive (1919358M)

53
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68
69
70
71
72
73
74
75
76
77

Fan (Waaw)

Battery (ﬁL?:i}a)

Fishing (nnUan)
power bank (LUALHDT)
hedgehog (13iu)
hiking (Yutv1)
flysheet (WNUNULARA)
tools (r3asile)
animal (&)

deer (N19)
groundsheet (ﬁﬁgﬁu)
tent (LHWN)

rope (1¥®n)

hammer (Fa1)
elephant (414)
mosquito (&)

pillow (VuBu)

tarp (A"lv)

stake (aLfin)

glove (geile)

pole (t&1)

sleep (Wow)

mat (e)

condensed (AUHL)

shelter (fiWnuss)



Prachinburi

1us1eu (ancient)

150 (boat)

waith (river)
5351979 (nature)
U518 (castle)
F13UN (farmer)
JUUN (countryside)

aUaU (cozy)

10
11
12
13
14
15
16

au (wind)
UnuAu(hometown)
dniUn (wildlife)
KRBy (mute)

A1 (mountain)
asulng (herb)
dhan (waterfall)

NN (highway)

17
18
19
20
21
22
23
24

45

Wuasu (chill)
duden (rapids)
@9u (peaceful)
homemade
41 (slow)

Rev (quiet)

AU (explore)
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2.2 AATIEIMNTHDANTHIUNNE N

v

TATIMasnfeinsazdeInAdAnylaeldndnnis Brand Value Theory #3delavinns

o

Y A v 44' Y o a =& v I3 Y]
asnansndeinsazdelaglinanyguf Key message level dadllagldinaugisesiu

wWaen (Shell) syauiile (Meat) way syeuknu (Core)

Brand AENALY d159Ae9n15asde | Support

value Key Message

theory

szauwden | hill + Trufienansui | geanfugansiasivsssumaliinerining
hometown las

AN5199 9 NITAS19ETNHBINTTILED
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a Sy o
WATUIATNRBINTALED
msfindenvesderygiilunguidmunamands Gen Y 01y 25-37 U andnnsiing byl

saa ' P4 | a a v A Ao v
Lu@iVlll@']q@]u&nﬂﬂ'ﬂ 2-4 USU‘UVL‘UN']Uﬂ'ﬁ Focus group WINIUFITINFADINTAY ’E]‘VIWIWEJGLGU

[

nann1s 6 Usen1susznaulusng True ,Unique, Single-minded, Inspiring, Clear, Insight

[

WiDAALEBNANSNIABINTIT DAL

a'liﬁé'fa\‘lmsﬁ]z?ia True | Unique | Single-minded | Inspiring | Clear [ Insight
TIUAANAY UL v v v
light among the v v v v v
forest

mwaueiogndi | V4 v

fnauainenuiune | v v
Aansdulusensasy v v v
nature's symphony v v v v v

‘:4' o A gy dll
M3 10 AALEDNANINFBINIIAILED

Y Ya U Y va ¢ oy = @ ¢ & = ]
waandldeladiasigiansiidesnisasdemundninasianuuislalingudiving Gen Y
918 25-37 U dneenuuu niuiledludivesifenanstu 9uiu 5 au Usvaunisel 24 U

ansndimumanzauiunisveuiioaentadminusiugs namnaududsaluil

asfidesnisazde 1 2 3 4 5 Al
Urufinnanesuian v 1
lisht among the forest 0

a Yo
ﬂ’J’liJamEJVlE)Eﬂﬂam 0
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finauaneaune v 1
Anuduluognsasy 0
nature's symphony N4 v v 3

a' = Ay A
AN 11 NATIUNITLADNAITNFDINTITILED

2.3 JATIEIIUATNN AT DITU VDI

PNNTIATIMAITNABINTITFR TN {ITeelmiansin

a ¢ A a ¢ ] = a . .
Ansgsiitonyadnnaniarorsuaiveu lngldnguiyainain Color Combination

Image Scale {Wwnauiluns3aseiduuadayan1sinszinail

v

ngudaya | Yeyadwmiunisaaien yadna | Yayaatiuayuuadnam
daya lassniseanuwuuisvAadiive Dynamic | Wfstayauazinninudila
Tasens Usznduiusnisvisaiies waudds Tumsldanuldagainlu
Jadausugs sULuuSsUdY Lidudou
ngudnung | Gen Y Modern | ilesannlaalad

[ 1 v o A Y

aglugrsigvinunisegladuves

IS) CY a a
AULDIBIUN WUNIIY BaNHA LWAYEYS
warYy N1sAnE seAuUIeyIn3TUll
AseuATiaglugulsiinenduagly
NIMNKATUTUAMAANYENERANTTUE
Trugeumalulaguaznisldanis
Inudmsu Aesedeansuudiaulan
saulatilundnvaulunisvnasds
Tvde ieUauszauniseal nMsiseus
F9 YuneIn1suedlanuazAILAnd

i sulastiannudu desganasaiy

nauivnesin Wy ngui
YaulsEUsNAaaLlaTy a4
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Dugu masumnalulad

dA15N9a9ns
zd
:nature's

symphony

< | aAaa Aa o
Junguiiiyuyeuanuaunaludinng
FUNNTVINIU kaznsaTdinlirinau
Aumuddn Benldindu work life

balance

Calm

dosanlafalndaas
naulmunefen1sAIy
dasrlifpinsnseunse
npsnaueifRseFeaLAul
anunsautaavhas fisnuas
nan ynnulaeg1anednisll
Tungaindouazyigl
nqudmngle anansavas

A Mlumiesnndsliy

d' a ¢ a
137190 12 ﬂ”li’Jmew‘UﬁaﬂmW

NNANTIILEITElARTUAGnATINTaRAulassnse kUL Aadiite

UszduiusnisvisaiisiweudUadminusnduys Faglyadinninivansaums wdaud

(Dynamic) , aileluni (Modern) way Reussu (Calm)
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duil 3 agUunan1sidY

3.1 a7UNAIATIEINENTNRDINTIL R
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P [ LY

Aidvaulanizesnuuusvalieysenduiusnisvieaiienaudtedand
U513uUS wagAnwimnnagnsimsngauiungudmung Gen Y lvideyadmiuinvisanen
v S A A , Y 9 | & ]
wag leansnnguidmuneidende nature's symphony lneilvayaativanuii Gen Y {ungy
MigugeuaNuaunatudInauninukaensIETInlininauAuauian vedureuy
Tunsvaaesdsinly WelWauszaunsalnmsiSeuinuiuuueinisuedaniasaiuanilyl

= [ Y [ ¥ o 1% S
G]’]llﬁlﬂi Nﬂ?’]@JLUUWAL@QQQLLﬁSWN@JLUUQU’W]’NW]HLV]@IUI@EJ

3.2 agUnadesginyadnnmiazeisualidiosnsazde
nMTiATIeaIsiaglingud Color Image Scale ¥a4 Shigenobu
Kobayashi aunsaasuladnansdidisy “nature's symphony” wazdeyaainnguidnangnis
doundnnmuarersual iuyaanandsdeluil indeud (Dynamic), asielyal (Modemn) ua

WeUaIu (Calm)
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UNN 6

BUININNTTDDNLUU

dufl 1 wudAn Mgl wazaTIuNTsUAE T
1.1 wnAenseentuusnanuwalesAns (Corporate Identity)
12 wwdnnmsesnwuukeUnaadu (Application)
1.3 WUIARNITORNLUUNINUSENDU (Illustation) kay A wa e (Photography)

TuaelawaUseadunus

dauil 2 3839w
21 Aeseiveyan1sesnwuudndnualesns (Corporate Identity)
22 AwnTeViteyan1sesniuy wewdndu (Application)
23 Anyesiteyanisesnuuudslawanusenduiug (Advertising)

2.4 LUINNNNTEBABUVIINUUNNNTIAUL ALY (Reseach Visual Journal )

dufl 3 agUnanTITe
31 auwadnevideyareinisesniuusnanualasns (Corporate Identity)
3.2 agﬂma’imeﬁauuasuaqmiaammuLLawﬁLﬂ%’u (Application)
33 Alengiteyanisesnuuudelawanuszvduiug (Advertising)

34 asUnaluInIeNITeeNkuUIINMITIATIZIYeYA
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dauil 1 wuaAn Naul wazassaunssuieados

1.1 hurAnAn1seanwuy Corporate Identity

Corporate Identity 111859 N1599NLUUSAANYA
deliisndnuaiviednuuziamzivesuusudiuiandwesfuilangniianunsasuslias
adnuaiauAnuaz gL Tk uRTuTeuadieudnunzangivesauiivilng
anuns0ndlél stawe sUs e yaandnuae sateunuvroundnnIseeniuy

v v o Y o w

MANWAIYDIBIANTUIBLUTUAAUAT USENaUmeY 3 a9aUsenauanf ¢ail

o

¢ al

Logo Tal# e ieSemnevsedaydnuaifitiniseenuuulaglisunm & viessnus
Judefiadrenisdoans Wedrenendefiduondnualianzueswusudndensding
Typography Ao Waus g‘dquéhé’ﬂmﬁLamﬂsﬂuﬂﬁaamwu Tneiiluagld
agUsyann 2-3 Font msideniivuizauiunsiluldauy

Color fia dMIussduseneou szhav‘fﬂﬁqﬂﬁm‘%aﬁu‘ﬂm%amﬁLﬂ%mmmmﬁuﬁw
¥inetu Famadenlafunndstuasiilviorsunimiuddnfunnsatusenty

(Demak 2023)
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NSUANTITODALUU Logo 2022-23

1. lIcons In Lettermarks

& = s al 1 A ! = % a o [ v ¢
Tlunildunsuanlngnganaainzaseduiniy vanegsnainaginwiendnualvesuu
suAbigiseuekaraInvaty lersunduuiusssuviselmnununetdiedelonnuiignies
1% I3 Y o g =i Yo a | v
muasrUsenauntesas duidumgranmnuildsuanuietegannlunisesnwuulaln

a o = = o v < = ! A
Usenluianaledl nseana n1sdeans guam uazniseenmasmeduiiiesunsdiuiiden
lomouiitouanidsiusuavasmIniun aframansenulidieduwagyilidaufnladeaume

lomaudtys

2z P
g'ﬂ‘ﬁ 17 lcons In Lettermarks

2. Muted Colors
aflasunsetunalannsssnrpuandunansaswumntululni anenanudmanalla
ThafuwAsuazuusUnensoasunin dulugidunsglnudvieandnnanainsoasviou
feszduinminelfesndlnddauasinadornuasy waslull 2566 maiasiudiduisily
fugunm qunw MIFUEn wazmsvieaiien sensdendiidusisuiazasidunsou

Wudihgeunsedilenimaseunasdvundsunnaiuisaaialalinuiaulagafenisnis

a ~ 2 v | A
WasuwlaaigaanteglutiaaisUnuiuun

RAMBLERS

gﬂﬁ 18 Muted Colors
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3. Simple Design

Asfiddnyianiiazdedily Ae 4o Ao AsiATign AueraaliBudi1 " desvieun " Tu
nseenuuy shuadnsnsesuvtimdnlusyeznaiuy in3eamunediey fansafag
andldoenaiszAvanmituit uvnads aulddosnisldnannniuly Tunsdlannumane
voadvieiifiesnsazuans ueuilla Tam - Tadn wae 3 Wuifisshedeesuusudiigau

Ay

2> H2FLY

3‘1.]‘17{ 19 Simple Design

4. Disappearing Objects Or Text
< a a Yo a o g v 9 < v a
Judnaglasuanudiedluswan navesnismelvaunsavilvieudunaruiedlaiuiuay
Anlunenas duanunsaiulusunsslensuniaduludouieniasusdiuvesdoniny fag
N35eNWINANANAINNT0ATIHANTENUNEITUMBNITRBNWUULUTUATISEUIY Tuay

Aeannuaulaveusinauaziilvlalnvesnulaniauy

TAIYC

';JIJ?II 20 Disappearing Objects Or Text
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5. Geometric Patterns
Tt 2023 aauasldlafusuuuumasuadinfiwanssiulunisesnwuulala wanlawse
WiUd AN Yol oL e N3 YUUTUAIDAINANTENUABNITIUSVDILUTUA JUNTITINDS 11

ANULAYY AWVIRUL TONTS ANUNSONANNANUNURRULANULEY MIDaNULEY LES19anaY

nRagavy Auetaiudsiilulalives HSBC, Mitsubishi uag Adobe JUMSHsUIAGINLAY

awanggnldiveaiadnsnasgsnnsegvunazaseauidntindawazanuinieie

Processing

E‘U‘ﬁl 21 Geometric

6. Glitch Effect
HuBnimsudiaudesinmusedlnddadlewnfenisadradydnualveausudiinandilu
owan Auorneiiusiilulalives TikTok wéa ilesinueundieduildsuduilanogng
nharndlensuresiudildiuanuaulasgrannilesnevivinduainudiiduendnval
founnsesiiiuaruhaulalunseanuuuuagililaligiowanuniu lud 2023 Arien

WiugsRavsaRusUAas A UNAdeadsuie Aaauaulave Uil Tevminan

U7l 22 Glitch
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7. Gradients

noulinneaRedyyIMININenRauselasuLsITumalaanmIual Algiuesiay

LY

Wivesgsiamudentdnislasedvdiiedetismnufnadassfuasadamansenundeduse

[y

A3 113 Instagram Wag Adobe Creative Cloud lasuauaulasgrannainmslddlasyiva

Y

Tulald Awarlanunsadgagauludedsiuiuazdendviaviolaamulunnuiun

g‘d‘ﬁ 23 Gradients

(GARDNER 2022)
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WSUANTTOOALUU Typography 2022-23

1. gruwaInen 1930
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4. WwosniseudY
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U7 28 Inswmaddiduiing
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U 31 93ULuiilAY

(designshack (COUSINS 2022b)2023)

1.2 LUARNITEBNKUULIUNELATUY (Application)
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Shop  Activism  Sports  Stories patagonia Q 2 & =

Twice thecredit.

All month long, we're giving doublecredit on
trade-ins by mail,

U1 35 Patagonia
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The north face
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WMIUANIS8NLUY Ux/Ui 2022-23

1. Mixed Reality + Augmented Reality
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3. Storytelling
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g‘dﬁ 41 Storytelling

4. Voice Search
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5U# 42 Voice Search
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5. Motion Design
N1588ALUU Motion Design azWaiunludnduainmisunisveaalulad 5G wag open-
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E‘Uﬁ 43 Motion Design

6. Asymmetrical Layout
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7. Neomorphism
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;J‘U‘ﬁ 45 Neomorphism

(softwaretestinghelp. 2023)


https://www.envato.com/blog/gradient-colors/
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1.3 kuafAN15eanwuU Illustation wag Photography
WNSUANTTODALUU graphic 2022-23
1. Motion Graphics & Animation
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3‘1.]17; 46 Motion Graphics & Animation

2. Distorted Type
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Distorted X\
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R

E‘U‘Vi 47 Distorted Type

3. Metaverse / Virtual Reality
“Metaverse” Samadumsusoonion saulUis AL AR way VR de fisluunltuinlul 2023
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g‘lJ‘Vl 48 Metaverse / Virtual Reality
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4. Liquid Gradients
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gﬂﬁ 49 Liquid Gradients

5. Retrofuturism
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Retrofutu risr;&““

gﬂ‘ﬁ 50 Retrofuturism

6. 3D Elements
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g‘l/ﬁi 51 3D Elements
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7. The Return of the Sans Serif
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;J‘Uﬁ 52 The Return of the Sans Serif

8. Surrealist Maximalism
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Maximalism
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gﬂﬁ 53 Surrealist Maximalism

9. Chaotic Maximalism
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gﬂﬁ 54 Chaotic Maximalism
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10. Sci-Fi Logos
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5U#l 55 Sci-Fi Logos
(LadyBee 2022)
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1. Rustic Backgrounds
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2. Silhouettes and Ambiguity
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3. Masks and Distance
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gﬂﬁ 58 Masks and Distance

4. Solo Outdoors
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5. Subtle Filters
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g‘dﬁ 60 Subtle Filters

6. Bird’s Eye View
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7. Authentic Imagery
TikTok wiulsdunniiantudl 2564 Fslldwmansenuagraunndedoussinndus unune vivli
AUFBINITANTIgANTSY WusTIUTRNINTY denaliimatiosas nniuviasdliriunis
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waziunaanlidndusedlsng

E‘U‘ﬁl 62 Authentic Imagery

8. Cinematographs

Cinemagraphs amfguilaunnilavaiiiiesduseneuniwainisiadeulmegluimeonsay
Juhludsswseszasnadulunzieaiu maedsulwaiiissdniesrilinnigaesnain

mihasludnuazadg GIF ameaiedanudn Auauna

'gﬂﬁ 63 Cinematographs
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9. Staged Still Life
INFUANITAIUAINTNYITINUVTNAMNTTIVTINAIVDIRY LileTAnanInIn Batinagly
FMSUNBRAUNUIOUUTUA TIALUENIRINVBIEIVDINITNI190E U TEAUANTOLANIZLALA

witagldfingnauaniinamiaigainusle winwvardaulngamileuazagainsiuuy

SU7 64 Staged Still Life

10. Vertical Photos
suuauNlesuksaduaalaanls@eatimemduninuin 16:9 vulnannasufIvags1uIY
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E‘Uﬁ 65 Vertical Photos

(COUSINS 2022)
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! =] ada v
dauin 2 3537
2.1 ingideyaniseanuuudndnuaiednsal (Corporate Identity)
NI lalATIEinseRNwUUATIdYENYal (Logo) MUMANINMITINTLTILA

WGy 919nnTilaflyliuesifenanstiy 3 duAULINIIWIN 5AU AIuns Graphic

designer Uszaunisai2-3 Usieil
WITUANITBNUUY Logo 2022-23 1 2 3 4 5 ASUU

Icons In Lettermarks 1 3 4
Muted Color 3 3 2 1 9

Simple Design 2 3 2 7
Disappearing Objects 1 1
Geometric Patterns 2 1 3 6
Glitch Effect 1 1

Gradient 2 2

[

MITNT 13 UATIERNTUAN1T0ONUUUNT IR NBa

Ya o vy

HI9laATIZRNTeRNLUURIENYS (Typography) aunannasiantudslalidideayigy

Y Y

a a all L3 6 A & LYY [J Y éj
1 ¥NNTNAAR luesIaeNaNTIY 3 SUAULSNIIWIY 5 AU ALl

IMSUANISEBNWUY Typography 2022- | 1 2 3 4 5 | Azuuu
23

ugaINeA 1930 3 3 1 7
ANATISLUUREL 2 3 5
fanadaulng 1 2 3
LWOIWTIUIY 2 1 3
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Tnswadiduing 1 2 3
Aulwigesn 3 3
sTnsiienudng 2 2
DIUDIUNLAY 3 1 4

MTNN 14 TATAMNTUATULUUNTBDNHUURISNYS

QIQJd'

AIdulaATIeinIseanLUUmTUANISERNLUUISURadmuMaNN NN TLRS LAl ey

Y

213NN AAR il uasIAana1suY 3 DUAULSN 31UIU 5 A Fadl

L‘VIi‘uﬁﬂ’]’i’ﬂE]ﬂLL‘U‘U graphic 1 2 3 q 5 ASLLUU
2022-23

Motion Graphics 1 1 2
Distorted Type 3 2 5
Metaverse 0
Liquid Gradients 2 1 1 4
Retrofuturism 1 2 3
3D Elements 0
The Return of the Sans Serif 3 3 6
Surrealist Maximalism 2 1 3
Chaotic Maximalism 2 3 5
Sci-Fi Logos 0

ANS7 15 IATILANTUANITEDNWUULSURAU
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AI3elaIATIEMNIuANTSEEA N (Photography trend) mumdninasiantus gl
fideamng ordwnsmiladleiiuesidenarsiu 3 Suduusndiuau 5 au deil
WwsuAnsanesy 2 3 4 AZWUY
2022-23
Rustic Backgrounds 1 1
Silhouettes 3 3
Masks and Distance 2 2
Solo Outdoors 3 2 8
Subtle Filters 2
Bird’s Eye View 3 5
Authentic Imagery 1 1
Cinematographs 1 2
Staged Still Life 2 2
Vertical Photos 1

A1519% 16 INTUANITENLAN
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FUN 67 @deuadnn1nyes Modern dnuyaanainves Binluy lauiend

Adeladendvesypinnin Modern Wudsedunisviueundiadu sz ngudivunetiu
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Wiulanndeudumaluladdsdianufisarigauisalsumnumsitnuneuiinesnie
duwmesiinldognsin nqudmnedadinaAniuadelunisidenlddsine Judendidl
A1 Modern anldlvmssiuanudesnisveanguidivang aznaifis 3 andnvesugadnnim

Modern @8
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dwnn Wiau3dn anudndu anueasu ANUREY 4N §Ud deuny
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2.2 AwTendeyaniseaniuuwaunaiadu (Application) Wiz dungudmang

AN IAUATILAEIATIENINANLABAASBININE AL UA SWATYARN N INUAZ B TUAIT

RoaN13deans Inefians fie Nature's symphony Wagyadn nuwaza1sual Ao indewd

(Dynamic) ,iuaiie (Modern) way @sufls (Calm) angAunsonann159nLuuntIfn1enIs

199714 User Interface

WANNITDONUUU RANNIININY AU AATIZA
User Interface 17'; LANSEU ANULNUILEUIN
A 2330UN3TY

Visibility of sdnnsiivilinguidimane v | ndudhmneldveunmsse

system status i1 Interaction fglalyu & AowaziiaUenNUAisIAn
MsUsuennIsUABY status dlodenvatuanianise]
fduvengnlvian file fpadl vidomsuimsnatitlald
stage NOUSNLINAA AOUAIA Uszdnsnn éfaqmi%’uiﬁm
sulvan Laznan1sonlnan AuAUATaenaie
dielisimeuduaundindy asdtanela
Masiiiuniseslset

Match between | LunisesnuuulaeBasuds | | Sawsfngudhmngayd

system and the

real world
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naudmneitlanisldau

98195790152

User control and

freedom

Wuniseanuuule
Web/App U4 Back, Undo,

Redo L@u®

naulmunefen1snIy
Basy nsTianunsaudlaly
pgnalaidnna agliviiliiie
Ausandadalunisly

U uensnaladlaunly
wiu Tunsdluuvasuaudlyl
gansaunlole agvinla
ﬂa;m,ﬂmmaﬁai%’f]uéfaq
uAlvasegsosnatanay
Suvhwuuaeuadlug vili
naudmnedanideiaiuas

Talazmanlunislday

Consistency and

standard

Wundnnisneanwuulild
TuRamsReInuiamtLey

NALATY

naudmuneveuay
52 lunslgau nmsnwed
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Error prevention

Lans Warning/Error

Message #n User viegls

a A

Raauly

Recognition

rather than recall
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WSN WBAMUTIAEY LAy
Pelrlidpsdringnaan

S
Navuadlazlsing

1Anau Aoansnvzseusly
ANULIRYINALITEUIDENS

<
FINLTT

Flexibility and

efficiency of use

Aesthetic and

minimalist design
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PANNITULLUANUS VY 1)
[ vy | I
Joya N1slidnnegravini

o I~ 2 a

T Jeyanselnui
anunsagaulaigauliluy

Interaction

naunnedulaumiey
Aumelulagdailnany
Wervgaiunsaususinu
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a 5 @ % 1 3
dumesiinlieg1e3ansimn
o & )
FULUU VI9UNWINLUNEY
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aa o

USNTNNFULUUUUAING

a ) X A
ANSNEIUITOINETTNUNUU
P UNAATULALAA
Uselowivinlazainsa

naunung

Help users
recognize,
diagnose, and
recover from

errors

legldsuae Error
message #19°) 19l
Aldnulndauniginm
a¢lsfln uavazdevidilat

azwnbule

Help and

documentation

a

DITUUTULDU 81997 D94l
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vizaq VDO lelunoud
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Tnglalumailomvasioundintu 1ane Ae @152 N15989 LWadd NANTIN

wasngIdelaliasgriniseaniuulszaunsainisidau (Ux/Ui anamdninasianniudale

Wiewey endnnsniladludivesifenansiu 3 suduusn 123 d1u3u 5au el

NSUANITDBALUU Ux/Ui 2022-23 1 2 3 q 5 ASUU
Mixed Reality 1
Bright Ul 2 3 1 2
Storytelling 3 1 3

Voice Search

Motion Design 3 2
Asymmetrical Layout 2 3 1
Neomorphism 1 2

A15997 19 WsUANISeRnkUU Ux/Ui

wwansluniseeniuy UX/UI Alasuanuilensnniigaty 3 suduwsnlaun
1. Bright Ul
mslddegiuszansamdunildlundguidnesnuuu Ul fesiinnsan anudineriumaile

noudaadaauilunisesnuuunsiinuay an

2. Storytelling

nsiasesdudnmsusluniseaniuy Ul Nasieeisunitazanuduiusnfsewinausua

wawily

3. Asymmetrical Layout
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Jundislunwlduagavesineanuuy
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2.3 WUINNNNTERNRUVINTUNNNISAULALA (Research Visual Journal)
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duil 3 agUunan1sidY
3.1 ajnaiinszvideuarainiseenkuudndnyalasdns (Corporate Identity)
AINMFTIATIZNNANNITOONLUULTVABUVDIF9E19N 58D NWUUNAVBILBUNRLATUIUIITDN

[

2.1 LAAIDIMINIINSERNwUUlAesI Ylrlananniseanwuutsy@al fail

o 149 Design trend Uunawiuaglvifiienvigiden 3 suduusnlinad
Logo - Muted Color > Simple Design > Geometric Pattern

Typography - sanserif 1930 > NINWUUNEN > OSWITBUIE

Graphic - The Return of the Sans Serif > Distorted Type > Chaotic
Maximalism
mim‘a'gﬂ - Solo Outdoors > Bird’s Eye View > Silhouette

a ¢ & . A vaw Vv ya ¢
e UAANAINLALDITUEA AB Dynamic , Modern kay Calm L@J@I}pﬁ]ﬂimlmﬂwmi

9
I yal a a a
Lﬁ@ﬂi%ﬂmqﬂuﬂﬁﬂﬂw\maﬂ GULﬂI‘Ll‘L! TAUNe%

3.2 asUnallaTIzvideyaTeIn1seaniuy waUnalAdY (Application)
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[

2.2 LAAIDNMINIINTEBNWUULIASM YIlrlananniseanwuuLsydal fail

o 14 Visibility of system status w51 nqudmangliveunissenseuaviniuenny
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LSDIANUAUNTINADALIAWNDAUNINDLA

o 14 Aesthetic and minimalist design i51% kaUNFATUNDENWUUNIAINANUAUTY

aads axibingudmnedilanisldauldegnsans

o 14 Recognition rather than recall is1¢ nautdmangdenisANuBase N9

anansaunllaegalddndn aglivilviiinanuidndadalunislden

o 14 Consistency and standard w31z nquithwnegseuanusiagtunisldau nns
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o 1% User control and freedom wns1e naadvneianuaulalunseuiunisseuud
& a a < v v i = a A = %
WiuKasMaziinusInlunslineu desnisiaveusludiauesesiniziseus

2819570152

o 14 Match between system and the real world w51 ngudamanissesny
53057 AUBaEY waznslEuuINsngULUULLATYTIa Nslianunsadnassiud

vunihweundedulaiinUssleviviliazansangutnune

[

o 14 Design trend Wunauiuaslifidesvgden 3 Suduwsnlanadl

Ux / Ui - Bright Ul > Storytelling > Asymmetrical Layout
vinmsnelunenndindy

1.11598371Wn (Booking)
2.4919Un3ad (Rental)
3031580 (Service)
4.un3INTalgna (Review)
5.84L@31n15218 (Promotion)

6.817%n (Membership)
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Logo. - Muted Color
Typography - sanserif 1930

graphic - The Return of the Sans Serif
nsanesl - Solo Outdoor
Ux / Ui - Bright Ul

Wenlddnuuaanninues Binluy lau1end Aa Dynamic , Modern kag Calm 713015

29nLuU Cl ey Application

2 = a . g v Yt Ada o @ W a <
Laaﬂﬁsﬂaﬂuﬂaﬂﬂqw Dynamlc V]Iﬂﬂ']']ilzaﬂmsﬁ'ﬁﬁlsﬁj'] Wuananuazldasy Modern L UUETD4



164

uni 7

#3UNan15Y

dauil 1 afiusewa
dowededaminUsuysinrieaiiednlngazdila Wumauligiminuassvdun
wiounstuesgrneuwianddilng sz lvgiluaaunilddnmnumaniasielu

= a v | d' v o Y = [d o = 16 1 [ [
ynd wazditnvisaiennndwminlndifeslumeandudiuiunn daulilingludwmis

'
=

U513uU3s Feilinsvieafienvasdaminliiinisdulawaiiuilduianas Inee1uunled

]
1%

vangyhenuiAgtesliiduninns onszdulinsvieniovesdminitu uafludu
W

oshenszuauaudts Wdundumnnluisfisusildeuludesifarune wae
auaulafiazndugsssumathe iledeneynas vaeq auilifinuwagiauegludesing
founseonluiiut uauts uagyinRansauLeauaeiieg fumndu Tasmeauguluii
dilauazddsmusssut Aduinnninssuadon @isivd etundsing | 2563) Gedmiuau
sulyaiudadu msueadldlsifinnusandasy 1Wnddnsssunid uadléduiatugunsal wie
Aorunduluialaduesiivlunivesnisldamass ilsuensauldfinuaunaiosog
P wiifunslulddin Tagazoonanmihiindnauiuidiou ivhanuneldssuu wavyl
wosunnsgiu udmaseunst saugUnsniuauteiivsuendslavialaduazenuvou lng
sUsuumsiauaudvasnaninaglvorsusimiiousnthulueglnddasssund (T wisy

LNYS)

Jarinusduysiu WWudnuiedariaiunzaudunisaawaudiilonin Huneainnganne

]

(Y]

vy ¢ v 1 a = Ao o a1 a a Q{'
Iﬂﬁnﬂiﬂﬁu@ LLagﬁﬂva I%L'ﬂaqimquIUﬂqﬁLﬂquﬂ LA ELIDINEINVBDIWNIN V]E]EJ‘UiL'JmLGU\TW’W]
a v 3 a Y v va o § va ad o ! a
NWFJ']ME;N 474 LlUNIINTEAUVUINELA LLaSUimm@ulelﬂ/lLﬂazwﬂiwmqqummmmwﬂm 3-5

29AN TViavaINuany 919 WUl 819U WIen LazdsIs

[ Y [ v a 3 o ¥ 34:1 A 1 < 1 % v a
ibidudandanianunsansawaudlinaeanall waziinanunluganuresdawinnvansg
wirgalanestiy Felifinnsussduniug wielvdeyasinsqmarilidnfiainvieaien

VA v =X

nnsfnwndeyatnssiutu FIdedadaiulenaianansailidmiadudmunglndliun

Y

€

nautnvieunedinuuzuanlanveniien lnedesnsussnduius asranmanuel uagli

Joyavukendinty Mneulanddenqudmunegdinsesniuulasinisesnwuuneunaiadul



165

[ [

QUL NN ILUININTRONLUUHIUITITEMIENITIATIERINITTUNTTUNNLITDS

o w Y

NN BAINAURIBE1Y MTIATIANDMAIEIAY N1TTIUTINAIBENVBIFD ATIEN

wannseenwuuLvAal arlinsginsesnwuuainduiinnssausifa lnegidelaintoya

av v ¥ ¥ P 4

flsanuntesuInazudnass
a v

unil 2 dayalasanis

1 naagUn1slTzimaieafisaguiuuuantits

asUnansiemgimvioniiorgunuuiendtasiuliinauilifinuasinueglu
Fesateunmseenluiui wath wazvhinssuseninuedeg funntu lnsnnzau
sulmifidlauasidndsfamsssut Adwnnainssuaton ddiduilafeifdunseduiae
n33ruInvedlsaladn-19 (COVID-19) uT12019-2020 vilvisdawinnisiiunsluiien
aUsanaetinou vldnssuamiuiiugilunsiesiiorluussmafiuinndy Ssns

vieadedladunutannoulandliluegaifidedndanulonan thnsvisaiiagluuy

wandtanldivimdminusdugs

a a < 's
2 A3UNATATIZTINIAIUNLAUY
a & a e ] v ' | = & Py
asunansiesevgInaaunIniuismiulainyarnaianisiesiedalndunudds
ylan AmIazdulnain 6.2 niluduneaaisiul 2564 Wy 6.89 niluduneaasiud
2565 Nons1N15aulanet 11.2% wazAInINaglnnd 1 Waua1unaaans Wi 2569 138
wuladudn 9.9% nmsiiulnvesnanauandtdiulvg innanduszneunisgsiavieuinend

nsUSUm wagdgusuuuunisiiusnis wieligsiatlusiannnansenuvedladn-19 {3783

2 & A o : = o2 a Yo o v o = =
La\'iL‘Vi‘lJI@ﬂ"lﬂ‘Vl u"lﬂqﬁwaﬂLV]‘EJ'JEULL‘U‘ULLﬂﬂJ‘U‘U\ﬁJ']LWN?']EJI@ﬂU@'JQQV'J@US"IQUUﬁ

3 asUmstiamsinguit e Fusudmivuaudis

asUnansinsesingulsznns Gen Y iulssrnsndniiduindeussiaaunis
wriliauln Tasusennsnguiliimadumatendieaninga 320 &undied uenani
Usens Gen Y 9g8911U11ANT Luﬁymmiﬁau 22 drununelud 2573 wagdiulugn
fauadlanisviendiswuiuautts Aanssunanse WATNNTENTINTITUVIRLUINAIIAUIY

DU



166

4 A7UNIAATILAALYIVDITINIA

e‘d‘ow [ ! 1 A v Y

ayunansinsenidmineuds A Jamdingvys kardminuasuien wnde
uanisuasteldiUTeudatamin niuitefudnssanzdmiadind el
anenmea : Tuggieu gangilnesusoiiuiitosiian wararusiausesiigs
AU lhamsAunsiesigaannsann uaziidunslidenvainvans
Ussrns  : Usnaninviesflentieslsifimaugdldnineinsal uagiiud

mnuvaensts | narunasuiildmihfiressiueanuazminuazaraasady 24,
Aanssy  llesendlgfivssimananevanesiliusiu fRenssuiivainvansuas

Wasuuadlunugg

=

5 d3Un1591A 51291510 eI I U1 uY3

9

=

a L4 ! PN [ [ a [ [ U a 2/ £
Z‘ﬁ;“UB\laﬂ’]'i’JLﬂi’]g‘ﬁﬂqﬁ/@ﬂL‘I/IEJ’JGUQQ?]QWJWUTH]UUi LUUT\]Qﬂ’JﬂﬂiﬂaﬂEQLWW 1aan

9

'
=

Wuvnsliuueniavaenluse mngiuianssunatsudsiviainvans waganlddnengnnii

% o Ao bl d
FaripdIeuiieu
uni 3 ngadvang

1 waagunsinseidayaifeafunguiivune Generation Y

dnwazveanguimneiuneninie Gen Y a9l (2566) Aiflengoglutag
semi19 21-61 U egflutheihondiisnglfiduvesnuies endnminausenila s1olsioe
Uszanas 25,000 vnduld LNAELAEYE miﬁﬂwﬁzﬁw%@m%ﬁﬂﬂ asounTiagluguy

& aa o 1

dslinendeeglunsunnuasUsuuna

'
a 1A

anwazngAnssudTingumaluladuaznsldauininudmivinsedoasuu
[ ¢ @ [ d' s ! a ! ! a 3 a !
danslaneeuladilundnlusuuuuivannvateunanviesy Wy nsinser1uBlud n13hnse
1 =) a 1 ' . a § @ £ aAa a U a 1 o [y
KU Facebook visamsAnsiaru Line Buwmesilndsiidvanalunsindulastaunndmsu
nauAY Gen Y YauilagiseuanUszaun1salkazdrsivdsluil niunsudadien awnse
Uusiudrivanunisunisiudsuidasine iiindusasnieuaiseuiadniate daden

wariinsduaimdeyaneudndula MidweunisufiRuasiiunadnsniluais



167

2 waagUinseinsdifnwdsdinngudlsgiuneafungAnssunisnaiau

(Target Insight)

Unvieuiieniduinususeduilugneu dulaesiuudmuindumesns uwasine

[ <

wegaliunnanaiuanniniliewnainfanssunsinususmefuilugneumngaud iy

iaa v 1% @

Unvisaigmianamswazmangs dnvieunedsdmlvgileusninusuaieiuiazeglug

o

918 15-36 U Fafanssumanfvinzauiviogusaz Jovihaundguamsnanewdans @

q

Tngiiinvisadigainiinusumenuilugneu Wunguendniidvainnaieveso1dn uidiu

o

Tngasduyanaiiiendn wilnauenvu dnanw Jusens Sslufuvgausydtag q vie
Hutuiiifungadesiofunaneu nenguendn s 9 madasdinariedmiunsingon
1nnInguendndy 9 el ungailsiniuuou wazynlenareudisduiniiazansinseunia
anuivieadisuvaniltosntt duulvgvesinendienfidaninusudeiuilugneus iy
mjmﬁfﬂviauﬁmﬁﬁiwlﬁégum 10,001 - 50,000 Uw/feu duunnidutinvieaiieafiunain

NIWNN

unil 4 o
1 wasyudayaingafiude (Media)
v v v vy i i a o & A P
nMsAuAiteyanisiddaerengy Gen Y wudnuenndinduiludendniingy Gen
Na o w (Y] [ < a Y dll a A dll LY a
Y lyailuginuszariunniulinnazsilukennfinduiie nMsfiasedeans, Weauduiis,

a 1% Va v =X A

dwsudedu {Ideduden wenndindududondniuniseenwuukennaiaty uaznuinde

logailiienieylddmsunsinmuuaziisdudeayainiasuaglailalad A Facebook

Instagram Wag Line 3adenidudeisvdalsesvasnisesniuy

2 naagudeyansiirsdevasngutvune

NNMIRATEITIUNIITAe s lFdemmaingaudmunseuns ey
naleduy e
1. MsgunsuaUNaLATuRuABUYIIUY Facebook tesnnnguilneddsnuesulatiiy
&N uaz 90% 183nau Gen Y 14 Facebook iileuistiudoyatnansseniefudaduiede
vilviarivasueundiadumninanduugieuilewSonsuriannguieudeai
suauuIauLnsldded miumeunIABUIMUUL Facebook aglutiaan Jussans nan
9.00 w.



168

2.msweunsiaundindulaglalulin (Poster ) muiwmngavne 6119138 1109910 Gen Y
TdAanssuludraiungaiieluiendunistsiununynduany vnlmnduaauinmanzay

dusumsensaunantulaglaluie

unil 5 dsuasyARnAW

HaaFUN1TAATIBIYABNANLAZDITNAIVDIY
mﬂmﬁmeﬁa’]ﬂ%ﬁmqwﬁ Color Image Scale ¥84 Shigenobu Kobayashi
anansaaguladnansdrfy Nature's symphony wagdeyaanngudmsnemisdoyndnain

ware1sual LAARUT (Dynamic) , Yiuade (Modern) walud, Weuasu (Calm)

UMM 6 WWIMNINTRDNUUY
1. HaAgFUNITUUININITOBALULINNITIAT IRV dRYA
AIdelanaasUninniseenwuuvedlasiseaniuukeundintu laaduvinideiiessnuuy

Ipegnamunzan tneldnaagudall

14 Design trend unausinasliidermaidon
Logo. - Muted Color
Typography - sanserif 1930

graphic - The Return of the Sans Serif
nsanesl - Solo Outdoor
Ux / Ui - Bright Ul

Wonlddanuuainamueas Anluy lau1end Ae Dynamic , Modern kag Calm 71313
aanwuu Cl uay Application linu3dndase Natural udndnuaziasy Modem (Jud

599
2. HaaFUN1sHUINIINseRnuUUTUinnIsAYLAta (RVJ)

N NITEENRUULEUNG T ULAZENUARITIUAGNAIe FRdeldiuwwIniang
a & ° DY) aay o DA =
sanuuulsvAalnavihuUszgndldvannisuasnguiiauainan wandiiiutsgasioun

YDITBUANAIIUALIAGUTD WM TAUTIAUYT TandanmUsenauseglunisaseassanany



169
Aidelatiuanuaulavesweundinduiuansannueundinduduiinediinneu lagn1s

ONLUUMINUANSINUA1SNRBIN15AL D Ao namun s ayl

1.2 wuamneniseanuiuusvRalddmsungutmane

v o

AidedenuumanisesnwuusvAadlugunuukeundinduiliesnnnginssunisly
dovoulatuazivalulad wuinquidmuneldlulszdaududrumidudinlszarJunsly

Sosnutuiisaznmsduaideyaniegiennuazmnmadikasaunainmaie

o Tnsnguidhmnedundnauusendudiulng Ingfnssufnludea iensunans
=) a SHa o w 44 o w ! v 1 [
Anuesenn Uy aeludinuszdriu Wenuddgvesnualuiiuie lidae
Ju Aaurnveaian wes wazanAvespuviiiey ilingudmueiinginssu

work life balance

o STUUMTINVIIVNUBUNAATULUINNTI LAz ToYaABILaAT N153AUNNA
Y2INTONVRAIU NTBUNITUARIKE wazn1slaillon ielvingulmanedesonisls

NP

[

a a v o ' a va v v Voo ¥
. mwﬂizﬂa‘uwiﬂuuaﬂwaLmjummmaama]'mgﬂi’mw;p amaqmﬂwmmgaﬂmw

vy lifinFugauazidase

e A1500NKLUY Bright Ui anldlaunisnislddesiivsz@nsanlviunaosdaninu

Juna wazn1suanadeya iaiasunmwanwallinuueundindu Ndefsnnnuiseude

[y |

Sy e = A o« 1 ”
e @131983N159%&dR (Concept) mmuwammqmﬁmmma nature's symphony
LAZUABNN MWL AUA15TIRBIN153EEeAR Dynamic , Modern , Calm 31095
Color Image Scale ¥84 Kobayashi §338limvuaannssynannImeesasianeenis

9g89 (Concept) NmunzandmsunisoonuuuLsvfal



d7uil 2 nagnsn1seanLUY

2.1 Design Brief
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Target :
Demographics

o 91921417

o LWA VY NEYY

e 510l 22,000 uly

o MIANHITEAUUS YIRS

o DTN WUNIUUTEN
Geographics

o et uAevIoneuln

o LANTINNLATUSHMA

o Whiilnagiialvgy
Psychographics

e Spend time on holiday

e Value of work with life balance

e Usually hangout with friend
Behaviour

e outdoor lifestyle

e explore activity

Objective :

Lilednwimnagnsniseanuuukeundintunvansaulvtnvieue?
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3.fefinwnanudeinsvengulmunedieduwimidunseeniuy

What to communicate:

Nature's symphony

How to communicate :
\deud (Dynamic)
yiudly (Modern)

asuile (Calm)

Support :
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pg19Ned MsiiuneainioulIzyIelv
nauihmngldanansavhasinegidy

AL09NEITU

Desired response :
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A1519% 20 wanslangn1sesniuu (Design Brief)
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daufl 1 HasunTRRNUUUdnaNYalasAns (Corporate Identity)

CASCADE CASCADE
CAMPSITE CAMPSITE

Y\

CASCADE

CASCADE
CAMPSITE CAMPSITE

JUN 74 wanumseenwuulali

Clear space Typography
1= Bebas Neue - Regular (LOGO)

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

0o ) o ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890

/ ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890
CASTADE

C»’\\".fde\TE (.

Graphic Element

A 4 LY 6 (3
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Explore Activities Playlist Campsite

Exploring the possibility of curated camping packages that offer guided
nature sound walks, workshops, or evening events focused on
appreciating nature's symphony.

h?nn‘:&n P

Highlighting the calming and soothing qualities of nature's symphony,
such as bird songs, rustling leaves, babbling streams, and gentle breezes.
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