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# # 6380004935 : MAJOR CREATIVE ARTS

KEYWORD:
Jiaranai Tanuthunmakul : GRAPHIC DESIGN FOR EDUTAINMENT BOARD
GAME BRAND FOR GENERATION Y. Advisor: Assoc. Prof. ARAYA
SRIKANLAYANABUTH, M.F.A.

This research aims to find ways to Graphic Design For Edutainment Board

Game Brand For Genration Y

The method used in research is to study and collect information related
to board games, board game brands , board game behavior and social media usage
behavior The researcher will use the information obtained to make a questionnaire
for the target group. After that, the substance that needs to be communicated is
created. and let the target audience evaluate and rate. And then came up with a
summary of the substances they wanted to convey that were appropriate for the

target audience and board game brands.

The study found that Board game brands should have a storefront.
because it is consistent with the board game behavior of the target audience both
in terms of places to play board games. They study the rules of play from friends
or staff. The same board game is played only 1-3 times, including the purchase of
board games from the store. Board game brands tend to communicate with their
audience to be friendly, lively, and dynamic. Including inserting knowledge through
playing board games is consistent with the behavior of the target group with

enthusiasm, like to socialize, like to learn and seeking knowledge around

Field of Study:  Creative Arts Student's Signature ........cccccovvcevicnne.

Academic Year: 2021 Advisor's Signature ..o
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3.989N19N153A1%UY (Place)

Place fiatonamsuensauinis WWudesmefigndnazaunsaidnfedua

WAZUSNISYBUIAYU VDINIINNFIAINNUNE YBININITIAUSANS SauDaviLalunis
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U ﬂ']TU']EJE]'E]uvLau Wusu I@SWNW@ﬂLﬂm%WW@QWQW?m’] JU
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3.mslawarludeussunduiug n1svi PR (Advertising / Public Relation)
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NORANITUVDAA WaLsTuIeendy 3 Ussian aall

1) Multi-tasking visngfia ngusinagmfmiuNeegiaue uaz
1 = v a o & G
anansavvang ¢ a1 latuandeaiu Snnulunguninaies

Ay 1w

Toyat13ans warnsenazndinntoyanie o 13andn duedlid
dufentemidoaulaldegraiud

2 Creativity mnefi nguiiveunanioan danuanaiieassd an
Mwoudzmaui ey fieunsauansiesanu Tnswanznan
Auiiauiuaniin (Limited Edition) aganunsa fsganguay

wiadladuaenem



33
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Tuunau “Social Networking siegan Gen Y uag Gen D” (2552)
I9nann9n szuuedetiederunuulng w3e Social Networking lufiaula
stannuagiududensl unumedannfunguaualueisiune laidiay
Juniawmes (Twitter) viodsnuoaulail twsdn (Facebook) inszilu
Fowmnaiianynsadmemldnasaian (Real Time) wazdl UjduiusluiBayang
uaniUAsurnuiituiusnnninededeniedirunduiifviaumien fu
maiAsuuUasmanaluladfiintuetnmng uardmalnenswodinves

WINK Fatil nauAALLeLTTUeTsunsUAsuLatuUAINTElAN

nauAuLLeLITUNRUlauN lugANTin s URsuwUaseE9 1

¥ a a

nsglan dluiTewes druuaziAsygia gvddunuimlunmmiauanniu i
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Fuddumesiandwsaweulinishndeludrunatodudinulinsunauy
1N uAadunsTudiiureavaiuszeiaulan (Global Citizen)
(Petrosky & Hernandez, 2009 uag William & Page, 2011 919lu Ln3e1

1ARS3N3, 2555)

drulumurasdumasiiny N5z lans a1 aLBLS TN
& v ' ¢ 0o ¢ vy A v Y v A
Jusemsiui eunquilieulddossls ddnwaenisldedalsuagldfiols
(Luck & Mathews, 2010 sl guigdns Az, 2554) W aunguiiileunis

[

ldBumesidnlunishnredoans mszdidnvae suuuudunisdoansasanig

feanunsalineuldedreitured uenaint euaueisdunedin lidesonny
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&ww ooula (Social Networking) 3snaneiduiedasiioandayfinaniunagld
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Sasfeluudn iWosnnaulunguves lueistunedeunsdsten viie

”

wansnuAniuLaziufduiusiuiouludiny oaulail wu wedn wie

MIALMBININNI (Spencer, 2009 913lu gMBans Az, 2554)
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dayansuusdiunain ( Market Segmentation ) flAdumunesadl

Lidunsudanaineendunguuesi@eiiuansienid Tnedeunaeianu
Judu Shwag ¥3e weAnsIu FeReensHanueivEeduUsTENNIg

M3manTiLANenetin (Armstrong and Koltler. 2007 : G-4)

2. JutumeunsniuangugnAnudnsagaNfen1sNaa1eiu wd7

ldnagns nsmananauisagslaudazngunainiiu (Solomon.2007:626)

3. Jutumsunisuidiunainsanvesdudiuazusmsoeniunguees
a9 nay Feasndnangluusaznguavinnuvanemilouiulay
\NedesiuladeniisnsnasnegUasn (Etzel, Walker and Stanton.

2007: 674)

4. Jungugesdaludrunisvatnainivg dmslilusunsunisnanuas

A5 SEUSIANIS Il

5. JuN1suUInaInvRINAn S U Na lATtAYTa D NALS N YL AN
faan1snmaneadsiuaanidunaintgas (Submarket) ¥sadIURAIA
(Market Segment)ifiefiavidennanlanaanilsisonasnaindy

Wnuiesald
ﬂ’]iLLU'\‘lﬁl’mﬁlaﬁﬂé’U%Iﬂﬂ

waninauailun1suUdIRanEusLaa (Based for segmenting

£

= I A v Ao o A <
consumer market) 9nn1sAnwINUERILUTNd ARG TNy

nswlanguyuslnafail
a s .
1.ouAans (Geographic)

2.UsznsA1@ns (Demographic)
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33981 (Psychographic)
4.0g#n553 (Behavioristic)
nsiULdunaIAN1eliA1Ens (Geographic Segmentation)
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YA ALY FladiRe 81y e naun 09T uazdnumeduy
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anemvesgni@ulud@e (Bovee and others, 1995 §1slu & wduum, 2542)
UnnsnanvziBIngIeNas R bR auAliunTian na1ife n1siuanall

AN3 NeiunTdumarinalunisaisnuuana1elinsdun wazlinanelmia

| ;Y {

woRNIINRENTIAUA ALAINSIALA FuiaTufseidefuilnaduiaeiunsduan &
Yoo aa a

ANUSANTIAse nT1AUAT warandn anduAuulameauanvugnllT funsIEuA

Y
2/

au Aatluinagyguslnainn1ssusingdiuasausvesusendewilviguilng

Y

AULALLAUAUATIAUAIINTIY ANUAUAETIILANNISYRY (Familiarity feed liking) 34
Aosassmnudumeiunsdua sen1silaiu ladudesq lanuiuiigunsie

' < A | = Y a aa & = v v
Uoee) nuwmiulawanaiudesiss veee) ivelminainudivias wariliesdeedldnis
FRFOEDAITNNNITNAINLUUATULATBY [Integrated Marketing Communication

a ]

(IMO)] elilinAuskazasenNAuAgiunsIEUATTIY nTdumMTuIzilnuan

ﬁi@Lﬁ@Q’UﬁmmmLﬁummLmﬂm'Wuaamﬁuﬁﬂﬁﬂu@amﬂ i’ﬁé’u’%‘[mmmhﬂﬁu
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David.A.Aaker (1996) UUsAniA1 (Values) vasnsnduAmilaniidise
Auslan Uueeniludnuazdrny 3 dnvae Ao Auesulstlevilldaes
(Functional Values), AuAn N19a1u01518d (Emotional Values) wag Aguen

Tunsuanseanieinu (Self-Expressive Values)

1) prinuUselevdldans (Functional Values) nanefi A0
a v d ! o A < I A a (Y

ayaummiulalaamulardnaungawaz dunuaiiinanauan v
(Feature) 6119 9 vesdum WU A uUsElenildaosvesiiinsomilime
FEUUNN, S2UUEEN wazns Ussudalil aardulszlevildaosvesged
aUls sfe msuntowmdniue wazeuazaniunisienselunisld 1Wusu
A uUsElerildaosfodaniiudiitense Anuduiusseninadud waz
AUsLaAlagnss mnadum laanansaaseunses AnAau Useleydldaos

'
v a [y a

wanfiddyresduassinnmieliudinsdusiusfasdufinain
Y o w "y D & a1 = =
Todninvasnnanulsslevildaes NRelonandudazasnifeuiuumazdl
a v 44 v & 1% v & ax a A o g v a v a oAl
aua mlleudululdlige dniu WRgmagyilinsaud danuuand1ai
loawumileuds Ao MIasimdumiviauiauguenmiloainnisd
AuAuUsElevdldany e 1umeT F991998nuneianIsuauAuen

MeAueITHN Uavamtun1suanseanfnulilnguslaa

2) AauAIn19Auensual (Emotional Values) nungfiaanusanty
‘mamﬂsum;:IU‘%ImﬁLﬁ@%mﬁ@lﬁ%@ﬁ@i%’mﬁuﬁﬂﬁu6] Tnglunsfiagduny
AruAn MasuesHnives N ANATY SududeshmsiTefisUsziy
aruddyluiinnudan (Feeling) vosffuslaaiiuslanidnodladiote
warlduandneivamaduditi el Aaker (2009) na1id1 “ When | buy
or use this brand, | feel 7 gy mnudEntildie dudiiionns
Fuvnaiivasade Weduiweseald, mwidnanduiirunsedunszias
SloléfAn CocaCola uazmnuianindudisadoniefunumstarbucksidu
fiu Bans¥udnmnmAudduoisuniazannuiedestutuag iy
ANannsavesmAuAlunsaine Usraunsalluvasiiguslaadudves

wayldaumlumennsualiazaiuiania q
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3) AauAnlunisuanseaniiafiin (Self-Expressive Values) nanedis
mavinbinsdud wazduinanedudydnualasvioudinuvesiuslan N
I Y Ly Y Ay a v 1 v a
Juimeuly Jagtuuagimauiiguilnadesnisasiu fai
David.A.Aaker(2009) na1131“Brands and products, as symbols of a
person’s self-concept, can provide a self-expressive benefit by
providing a vehicle by which a person can express himself or herself.
“When | buy or use this brand, | am  .” \@u {Junwiuadedisadeuie
FoLdoi1N ZARA, Ussauaudndadiedusasusilexus iunuinanudn

Y ¢ A v < v i = o A &
assasseileldApple 1Wudu audlunisuanseaniisinnu daldugngegn
LN 199 5IAUAT Len15asenmalun1swansoanfiesfinuLy Aaasy
nMsasRauArinalikinsduineu Wedwaguslaanvzsuslu

P A [ v - % a v o T o
ANAIANY 9 WAt Eunsiludvemselald asdud fegenmuladn
YOINTIAUAMNATIANAT Uaaenenrmuaiigg watuungs guslaaly
uetifusinainausandlaas ieudnueenuAsdufLUsUALN(Brand
Name) singq 7y nsasenmanwaliidudumseaundiflony s1aumna
Y a Aa a acd A Y o oA vy a
AustnaniigiuemanisRuandenld duRensiagigiuenis MItuuae
A Saluileuazutifinisa wnednsazviowiinululagiuly

%

vuzdl JustnanlifignuenenisRuaneiiasdudivesdudi wususiuy

] Y A v a v I3 o & A o
Wity Avgngeuiusy ielduiivresdusiuusuduidniuviedentd
AUALUTUALLNYILBEULUUAUAIASAND dEioUmIAUNALDIABINTTIL

Julvigdulasunsiu (fine] a1 wsnads, 2547: 81-84)
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Brand Personality
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2.1 A1

AuAUUNGUQQTD (Attractiveness)

duanuipdoulko (Activity)

'
=

AuudaNSsU (Innovation)

Q)_cnugcfxm (Sophistication)

AuWNgoIsy (Ruggedness)

AwuAWaIuNsa (Competence)

dunAWEUIGU (Excitement)

duuANUDSLI (Sincerity)
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~ KRAKEN
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Q
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AUBINLNUDUS)

Brand Personality U89uuUsUaA
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Figure 31 139197LATN



2.2 wuvaeuaunguvuneiemyereugUR N agay
AIdelaviuuugeunuieliasgvineuUdnmungauiungudmung g

LUUADUNINANUIU 20 AU

Concept Support Mood & Tone

- wusuduedany ielidiau | Friendly
Plearn (1WaM) wimmauuarliusslewiluiu | Trendly
learn+play aszuazmwifignasaunsnly | Youthful

Tuvesanuguuuusingg

Don’t waste stuﬁm%mﬂuﬁmsﬂ,ﬁgga‘uiﬁ S.lncere
Useloluaglinanliogaduen simple
my time Tufumsiauuesanu real
wususvestinuilaztaelifiay | Cool
Toll way TeFummsluguuuul 7 Trendy
avmn Wilade Aunsiau simple
ARHIGH
Freindly
wusuRUesan fazviliiiay
playful useful susuAvesaina et | - colorful
gaau Beayn Buaudaldnug dynamic

Figure 32 915719A8UYUsE17



CONCEPT : PLEARN wwé&u ( Play + Learn) |_|:|

AABY 4 98

@ sudon 1
Figure 33 759A0ULYUS PLEARN (WY
CONCEPT : Don't waste my time
A1mBy 5 98
@ sden 1
Figure 34 §7519A9ULaUS Don’t waste my time
CONCEPT : Toll way |_|:|
Aoy 2 48
@ ddon 1

Figure 35 #13579A9ULYUS Toll way
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CONCEPT : playful useful

A1ABU 9 1D

Figure 36 91519A9UEYUs Playful Useful

@ dden 1
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3.0aN157398

3.1 asUloyauasnanisiaATIen
#1591A99n153de (Concept)

a157R09N15eARAIMTUNURDNIUULUTUAUBSANUTIABALNSNAUSE MY

nauihvuneiuastueInigaae Playful Useful Faaziluwusuiuasany iagvihli

@32

e Bakdu Beaun Badu Beldanug
YAANNINYB991U (Mood & tone)

Friendly (1{uiing) Colorful (@ala) Dynamic (Hd9mz)
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UNN 6

LUIAALAZLUINIINISERNLUULSURAY

¥
(Y S|

Weounidunsnunudeyandnduiiethuninsziuazasung wazihdoyadilaun

Tgianis mwumnalunisesnwuussyAalseld

1.255aunssuiiizades
1.1 wilsde Designing Interfaces
1.2 529808 (Color Wheel Theory)
2.3579%
2.1 Wpszigduuunsdnesdussneuveaiuleduusuduasaing
2.2 AATIEUTENNANNNALNGUYDIRAVRIVDIALNY

3.0aN1599¢

3.1 asUloyauaznan1siasIen
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1.25sunssuiieadas
1.1utl5de Designing Interfaces
ns¥nsedouniin: 1AlATIv0909AUTENDUVRIITN
adlordvoanadudatzlunsiansarwadlavesglivumaiiodonumneg

o w

d19U kazgAveInTsidneyu mnmd1 9ans flalivaneduau aawuull gindunineuns
LY 6 dy IS ¥ s A % L3
waylnsvimivifesdnmenisamunuanuaulavesnuuuIsnmeunsvselnsviml uazaua
) Y Y o1 & ! a [y a Ao a C N
g Siuiaula wWuheaiuussansn1siansesunang maiun waslayanly
U A a ¢ & & & o = A A My v a A
wilsdeius ymnllemiauatgniausluguuvuidedalulnudada Wneldlaidunsiiiniie
AeruanlaveInns AMIENUIINITRENAMIINgaRNeINTY axlsmsiinudAy uwavesls
TaldAny
= v v A [ & a ] @ Y oo oAl a
fawinmengauaduazilunufaly uinsInNmtindvaRauINnINNRuLee
wnAaNdAyUUsTNTIINMTeenLuunTintassueliluunihuni uiagsiensaunse
wuztnaluadiodvemiin wihie waznaedldnay Ls19syadsdmsutureInIn Mslvaves
AMuAEAINAE LagnsTangulasnIIILMLL wIvsiaIansallaiasivnnaianualy

<)

dy a Qddl o a U U o’.JJ YU
nseenkuUnNg sUluuvesunilesuedsnlugusssulumsiuwifnseiugavaniululyiu
N1508NLkUVAIUMDUTEA Y
Vo v v a sa A Yo §q v Y] ! X
widnwuzn1slenaUTemtITeneNiIwesTiUdsuLUaslavinlinsdnsdeTuly
aa & = A ) a & v
VTS warenTuluunegiuy isnasnedsanmniiduninunse suivumantuieguuuuld
2 a 4 = o A o 2/ (N} ! v v a 6
nuladtumsiuiwiliounuivhuuntnae uwadwlugagldldlanalunsiun wanwn
dulugruidldasldneuiuminguy
sduuy
Y
&J Yaa | o a U gj 1 ‘&J ¥
sunuwresunillmisianizunnaldunisihuniAnnsdnnammunmailly

AN1518NISHINNANI AR UTUNTNUDIIINUN V19D WIDNLIAN

1. Visual Framework

1%
3 = (3

Visual Framework Aigaaniuuisazntilvldiadonniiugiu & wagasnusenau
Lamswilounu uiliniseaniuunianugaveuigananazdanisiuiilenvemiini

1 Y v A o o v I saa v = aa ¥ A4 A o
LLANEIINAY @mﬂ?iislﬂ,ll@@mﬂqaﬂaiqﬂL’JU"L“(IG]V]MM@"IEJVUW 139 Ul NUBAN8BRUINN A59DNUY
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nilsfeganiuIsndudeuinounnuiin Aameinslvidu "egmeiy’ uasawiloudanil

20NWUUNE941a AudBeNIsIldaude

Figure 37 gl/ALUUﬁUZ‘mef Visual Framework

2. Center Stage

Center Stage Aslddwuiiddniianves Ul asludrudesilvgflanveamniimie
wiheng adamesiniosiosemariiomseaus fluunedidnniy annsliide suvdnues
L‘wa]ﬁamiLLam%’agaﬁaamﬂé’aaﬁﬂﬁﬁwﬂﬁﬁawmalﬁm Tiudlaenans niadaldeau
Thanhauuessld Wemuasilaidusug fedudusewendomil sumesivavans
UssLamanunsald Center Stage samsiauazaiUsndn wuunosy waglusunsuudlonsiing

finauandfnsuiiu wiauiuansuneufies JUNW vsennanuazsne fuiu
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Tencha Chiyo no Sakae Add Tasting Note

Origin Japan By Thin -.-4 _

Flavor Profile: The varegated, deeo green bits of leaf
that comrise tencha are tradiionally ground into
matcha, bt they can alio be brewed on their own
Bewwed as loose - leaf tea, Tencha appears as & hazy.
luminescent suspention of emerald flakes in a
Chartreuse hquor. It has & mild aroma and & chear,
@ntingt, sraightiorward flavor with thick notes of
wmanmsi-rich wakame, cream, malt and toast followed
by & delicate, vegetal aftertasie.

Ase 1o SAopping List

Ase 1o (updodrd

Freshly grownd with our Matcha MU, its asoma and
flavor lies between our searanally available
Fukamushi (denn steamed”) Sencha and our Hekisul
Matcha

Tea o0y Lke Gyokuro, Tencha i shade - grown for

an umami~filled favor and high bevels of antionsdants, L-theanine and caffene. After it is pluched,
It Is steamed until the leaves begin to break apart. The stems and veins are removed from the
leaves.

Typically, the remaining leaf bits are ground Into matcha powder in Japan However, mancha has an
extremely lrge surface area and is ot its best when it is freshly ground. For that reason, we are
amongst the first US. tea companies 19 offer Tencha to brew or grind with a Matcha Mill and whisk
at home

Figure 4-22. Steepster article

Figure 38 gUALUUﬁUZWf Center Stage

3. Grid of Equals

Grid of Equals Aon1santaessien1sillonlumsevIsluvsng wiazs1en15A23

v '
o v

I3 v = ' v o v a ¢ & w B3
LUUIUC‘]']%JLV]NLWﬁWV]'ﬂTJ LLaEu’]WUﬂV]NaQL‘Wu‘U@\"]LLfﬂagi']EJﬂ'ﬁﬂ'ﬁIﬂaLﬂﬁNﬂu ANALNBDUINNUN

I Ao & v v A & ° A o o Y Y]
WNINYU ﬂﬁllﬂ?il%l,uﬁ]‘ﬂuquuiqﬂﬂqiLu@ﬂWQWUQUNWﬂV]NEULLUULLagﬂfﬂﬂJﬂqﬂfylﬂa']ﬂﬂu

o & A o A o

WU UMANY1I uientwad nandn viseises Audeansuawedaielenauinungly

N39FIRENMALIERNTIENTETT

Figure 4-23. Nike

Figure 39 gULAUUﬁUZW‘ Grid of Equal
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4. Titled Sections

AuaTaLenfura Rl lngfatoritalmiun I nTAlay wenaiusandunn

[

wazdaisealivumin aauasldide audidomdnuinuniasuans winmein syt
Pesensaunukazyeudile Insueuiunnds auausadnnguiilonndudiunuinde

2 = o v
Vﬁa@]']QJQWUVlLVN']gaﬂJﬂUéﬂ%

Pnone

Name - o -
Capasny
Softmars Vervon
Se il Nt
s Nomser

A newer verion of The Puone LotmaEe 4 saiabie vevon € 0 1) To wpcae
P

T3 orgena

W Open Torws whae this Phone i conmecied
Syoc oeYy chwcund 1ong and ei3eot
Comwert higher 58 rate songs 15 124 kign ARC

Maniady manage mLas and nicecs

Lacmyim Pome Saces

Foure4-30. (Phone sync wility

Figure 40 gUsuui3ules Tiled Section

5. Module Tabs

& S A 9 v 2 Y ya Y Y a o
Milugavesiomadlununuiuiany welvusanulafiazlugawintu gldndnd

'
=]

wnuietnlugasie Jusnuu aanisldde Audidomiuanad1eiuduuuInissuanu
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Wi Faonasaniaudendaninu 5180173 Yu fmaduauluunesy viegunin aaludiug

' ¥
a

dmunnds ilemvesihuisdnanlunguvideluga (Feausadndoudunguiiaenndes
) Tugawaniifidnuasdetelud

+ flésndusesgiiaslugauiiiy

« fianugnikazaNglnalAeaiu

« fllugalsdunin desndt 10 luga uazadsiliiiealdnluga



74

- gavaslugareuden winlndagligniiuvesass wasnindegayligniuieu

Y30AUUDYAT

- iWanvedlugaenungIvevsenaenieiu

Maps Directions What's New

Get a Map International

a v Your Recent Locations | Clear A%
Find a Business (optional) 4 9

Address or Intersection

City State Zip Code

&= Une Copy and Paste For ‘

Figure 4-31. MapQuest

Figure 41 3ULLUUL’5UZW@(MOdule Tabs

6. Accordion

ldlugaveatemaduunnnsneadiflesnaansoUauazitaneniula
o a & = w0 a D] = D
AuAslide guiiilemilunniniudnnunissuansuunt Senaniuiisuiendenns

51873 Yo Mesuauwuurlesy visegunn Aadldliiundmsunnis

& v | i = = o A 3 I oA v Y
LUEJW']%ENWU'TU'N?{TUNWI‘UﬂQQJVﬁ@IM@Ja (Vﬁ@?ﬂll'ﬁﬂﬁmLiUQLUUﬂQNWﬁaﬂﬁa@QﬂU) Iu@a

[y

1 Q’ll‘:l U 1 ‘221’
Wianifdnwueamalud
« {ldenanmanisguinnimilslugalunsiazass
o o | a = v D v o
« UlugagavsedunIlUgaduLn uillA Uit

- lpadudumilsvesyaniesdie wyaesszau wiesyuvasdUsznaudlsney

A

A A Y]
duq Maoulyeiu
& a Y = Yy o & oA
- Wemvedlugaenanettesiseameiuluegedu
« ANBIARBINTSNIAW UL AT UVRILURA
TsansumigindleUalugavunalngviaidalugadnuiuuin aaniiauasves

=~ A v a Y I3 ° ) v v vaa
PRULNANDT1ILABUDDNIINUNUIIBWITDNRUINI V?ﬂLUu{]me’]ﬁqﬁiUm%GU@Qﬂm Iwamﬁlmﬁuﬁlﬁu
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™ Formatting Palette ™ O ) Formatting Palette (]

o)
E B Rl » S LECAL el IR

» Font > Font

» Styles » Styles

P Alignment and Spacing ¥ Alignment and Spacing

» Bullets and Numbering Hotzoat: T = | = | =
» Borders and Shading

» Document Margins Line spacing: |&== — | =

» Document Theme Orientation: |&S |I=

Paragraph Spacing (pt)
Before: |0 .:. After: 0

Indentation (in)

Lef: 0 |8l Right: |0 -
First: O T

» Bullets and Numbering

» Borders and Shading

» Document Margins

» Document Theme

Figure 4-35. Word palette

Figure 42 gULLUUﬁUZ“Zfﬁ)rAccordion

6. Collapsible Panels

ldTansewsetanasuaduimangldaunsaianarale aundsldile Audiilon
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wuuresu visegunn auluiiinunidm

(% ' '
o

Funnds egnelsinnu aauenadiiilenn Center Stage 7

1

[y
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Wenmwemihunsdiuanlunguviseluga (Seaunsadniseadunguiidenndeaiiv) luga

RV RRIEY

Srunedaioluil

 ilovassmnilddesuieyszney uhly odune vieatuayudevludiundn
VBN

- lugaoralifianud s anodmiulugala o MvdamuanEudu

- AuANYBININIDIALANAS NN TULAEAY UNAUABINTRlRaIRNITIAE
viauliaulaiay

 wiwsdwsugldawien Tugaoraiissloniluunandy ulifusslovdluuisads

wialulonle Wunaglditenmanveamunlannin



- {ldanaseenisilinannnimilalugalunanfedi
» lugatiauduiusiutesann 1ield Module Tabs %38 Accordions a¥dang

Tugasnae Whmeiu Jmuneanuidenuieitesiu weivlidangy

Go :{l\' maps Go :{l\‘ mapse

Qo Drwetene V; Vgy

Nt imree  ree wwy

.~

B
|

2t efad iagter

P o Baacens o Uooe Mgt

Figure 4-40. Google Maps

Figure 43 g‘zJLAUUﬁUZW( Collapsible Panels

7. Movable Panels
TdlugavesiemadlundesiaunsalauazUawenainiu dniseanaes
Ipeehsdassuumi uaslvglddrendeanaiulublilunsivuamuuuivuaies
v A o w a 1Y 3 & < ¢ Yo 1 =
AuAsITEe AuMaeaniuuLeUnantunaneuvseiulennglddiulvgjasie
v v f w1 ¢ o 1 A A v v
WY LBNNDITNAUI kATUDSH kay Canvas Plus Palette sinlgiuaimaoudele
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Figure 4-44. My Yahoo!

Figure 44 gUALUUﬁUZW{ Movable Panels
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8. Right/Left Alignment
D92 NLUUNDTUMIBMTILUUEDIABANY TaAwUITI8mIAUNG

o v w

AUIELaTIATAGI8TINITNEIUYI AASLEED AuMIEITARUUNDTIVSE
A aa v Vv v o ° Yo Y
Yn518n139we Niithedennuegtrmiin uenanidmunsathluldiulaseaing
= v v A a ' v =~
Melurein1s s olAsias 19ERIReauldY 9 Nintseulalangeluvn aannil
PALVUIN UNTUAY U99U717 U1 uiududy n1sdnuwunaainniagieasyvinla

aanUREILegeIINTlad g anniuly vilvdivesindvgiuninigldes

@ 1 U1
HUDILNRULANNY
an Appearance
| < » || showau (Ql
Appearance: 9 Blue ?‘
For the overall look of buttons, menus, and windows
Highlight color Blue 8y

For selected text

Place scroll arrows: ) Together
) At top and bottom
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11. Responsive Enabling
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Figure 83 naevuasainal Eco Life Traveler
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Figure 91 m3ala-Un in3aslaluiinvesussainu Save our village
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Figure 103 Website — Page body
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Figure 105 27394 Social media
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