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# # 6281006235 : MAJOR FINE AND APPLIED ARTS
KEYWORD: Projection Mapping, Place Branding, City Branding, Co-design,
Participatory Design, Graphic Design, Non-places, Cultural Capital,
Cosmopoitanism
Janat Thiengsurin : GRAPHIC DESIGN TO TRANSFORM NON-PLACE BY USING
COSMOPOLITANISM CONCEPT WITH THAI CULTURAL CAPITAL: A CASE
STUDY OF PHIMAI DISTRICT. Advisor: Asst. Prof. ARAYA SRIKANLAYANABUTH

This is a qualitative reseach with practice-based research approach. Before
practicing, theory of non-places, cultural capital, cosmopolitanism, and graphic
design have been reviewd. Visual analysis of graphic design samples collected from
SEGD placemaking & Identity award (2020-2016) is conducted to gain quantitative
data to support further critical design process. Creative practices are including of (1)
preliminary design and interview of 3 professional graphic designers, (2) Three of on-
site projection mapping installations at Phimai and interview (N=21), (3) graphic
elements prototype and online questionaire (N=99), and (4) visual identity for place
branding and co-design workshop with 2 groups (N=7 and N=8). The last stage of
practice is a final design proposal: Phimai City Branding. Results show (1) that
cosmopolitnaism content should focus on elite ethnic tolerance and/or reflexive
response to global risks, (2) soft pop style receives significantly high score from
interviewees, (3) cosmopolitansm people are also choosers so designer should
always provide choices they can mix and match by themselves (4) graphic design
integrated with exhibition and furniture has a great potential to solve non-places
symptom 5) digital placemaking is becoming a must. Researcher argues that
definition of identity in Marc Auge's non-places is problematic. Deconstructivism

approach for placemaking is discussed in last section.

Field of Study:  Fine and Applied Arts Student's Signature .......cccoooeviernicnnee
Academic Year: 2021 Advisor's Signature ........ccccceveeennnne
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2.1.1 Wit souil danuitlidfaau analifidad fuflves drinludud
dlosndiniui (Space), @aufl (Place), anuitlaifidanu (Non-place), Al
#01uil (Placeless/ Placelessness) i uil 16/ (Junkspace) wae drdnluduil (Sense of
place) rudumiinuiuldosadslungdmnms mdnauiaziiotesivannuindon
wiloutu wififisasBonimetuneauans evandssmuduauiiaziiatu §3%eddldn
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NS YULAEUAIULT DUKAEFHNIUBIANLNATY WAL D991NAINUNUIBVDIAINAI LT AL

Weulvaneauals fITedwhnisisunisulagldn1wandinguainduatuununislden

wlanineiananidssnnudaunuduatu navesnsiusesuiisulaiilen fall

1150 08LY (Augé, 1995, p. 80) Lﬂuﬁwﬁqﬁﬁﬂmﬁaq Space way Place lagiwnla
FraBafanuifavesihsa wela-Ush (Maurice Merleau-Ponty) inusuayianinsaaaditnungy
Tudos “n133ueUsINgn1salinen”(Phenomenology of Perception) wala-Us#inan33n
Space (fufl) #io fldFeniuiidusnade luvmeditufibanyueineifo Place @nui)
Tnglwdodn Place iludaunila (Subset) 109 Space N159¢Ma150417 Space Tav1afiiiu
Place #aariedia Aanssu (Event), Aude (Myth) waz UseTRmany (History) (Auge,
1995, p. 82) i uf u1193uUIAA non-place V4LV [@01UT A V10T IpIUFURUS

(Relation), emanwal (Identity) Lay UseIRr1ans (History)]
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Fulud 1976 4o tnnienans Edward Relph lakonAnuunnenesening Space wag place
femaratiin Space Avomluaniovaultan1adaniantgnm Tuvaed Place 1iu
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(Outsideness) 1 AUFANARTIY (Homesick) Wlahedugufinszamuosidnudanuondv

Aunfinuesegludagiu vie anuidnluauwlanninfiededldegsatu agelsfinnu
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Edward Relph §snandeinaaiudi (Place) flagpneiuaaavila Ao 1) amuﬁﬁiﬁmmiﬁn
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(Debris of Modernity) Wiulaainnisasiesisassnaunaualuguiinn e nsiusinuisiu
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place IumﬁﬂmﬁyuﬁL%qumwa"‘maf]) 71 Non-place Sududugesves Place 8niinils
\igaus Non-place LHugndl “loss focus” vesn 5l Place Ty (Auge, 1995, p. 85)
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N9 4 FaegwussenIaaIusllsnu (Non-places)

1 anenmlagyIvey

2.1.2 fegnsnuseanuuuiseRadiiaudlvaauitlufinnu
whzlmdnnsmanetuiitiifiueinisvesaniuiildiisanu (Symptoms of
Non-places) usin1nnisaudunuindnanuassassadaseiadfivsenasegadaiay
deamsuidamidiesunn nanuiafing wu nisesnuuuisvAadluaunuduuing
Usginag Ju (Case, 2019) SlaudidaisuAadi Jakominiplatz Lies Graz Uszina
poaL38 (Wildberger, 2011) ;E%%’aé’uﬁwgfm’hﬁwuﬁaasjwwamuﬁaam%L“ﬁlmwsqz
qwuﬁﬂwmzﬁﬁﬂgﬂiauiﬁLﬁudauuﬁamaqmia%?mmmﬁuamuﬁ (Placemaking) Fulu
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fis1n: Distinction: A Social Critique of Judgement of Taste (Bourdieu, 1984, p. 101)
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A7 8 The concentric circles model of the cultural industries

fi111: David Throsby (2008)
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- a01dnonssu |
_aPRuUY - Software
_uld - Dotcom

DT 12 WU IMUSIULTIUA 1IN 9 IRIET T
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smalssumerinduinvesuivgnansduiin (Cynic) Ssvnnengudsianunis Proto-Indo
Furopean gifieulsiudingiy wieflawiuidizendn quu (sunakha) Ssnsafuguduanags
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auariviluazdesgnuuziie (Labeled) Mmuiinn@lavisedunuiunladniig Ainduin
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o a

wanunas WiflantRezlshinda dnazdaanzilaivih 8nvisndvinmeaunnausgiaviniiey

YA o

fulaidnagidurnitiu dnUsvnntent s ouduANi 811998 19N TELI LN IULABD UM TIN

Y
(%

Liviu Alulasgareauwsniulaniivszniaiiaududy “nafledan” Felddndudesseudu
aulusnaifvesunasesaulasiufshifesseuldssuuduasveniedamszioinnulues
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al., 2015; Igarashi & Saito, 2014) L?Mé’ﬂmmLﬁm"lmiLﬁauimamwu%usumé’mmﬁﬂﬁagj
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Audagtuneneuazuarmideanunsing o aulinefianneu Wy nsilaaunsvey
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dielinsAnwuwinanadedanduluegreissuy FRdeldutansfneesnidu 3
dwd 1) wadedlanlugugyumsiaussaueialm Jadunisuanmdng uidesedneds
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SENINANUAALULTINITYINNUESATTANA VLA DIlaN Lay 3) uesnalilnlanniy
w3 ov18-§n3z¥i1 (Actor-Network Theory of Cosmopolitanism) @49z 2el9ie 34
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guAatunsmdueszinwinsluldisvalinasimanunsly

2.3.1 wawiaslanlugrusnuneinusssuviialng
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Ao ~
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(Univore) mnusd@ninmuiidasziainazidonuilnadudwazumsmsinmusssy du
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%o New forms of Cultural Capital (Coulangeon et al., 2015)
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NNsAVANYIITe Tunnmsisvdadifianuneteuiasadassduanuli
doandasiukuImanailiedlanagiduiu Kelly Cheng (Wnesnuuutsufadynidenlus
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A1117 dnveoanuluary WEBINAR: Crafting Experiences: Stories by Experiential
Designers from South-East Asia (W71 1:11:15 &4 1:12:35) Cheng na1aintinesnwuy
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2.3.3 wallaslaniungufin3adine-Inserin (ANT of Cosmopolitanism)
Nouin3evIe-Ensevin w38 Actor-Network Theory (ANT) LUunandnn19AI1uAn
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AL Y B
| v i R SuusTIu
:// \\\: B C
Taussa, Sausssn)
C D TusITl
D
1A: Elite Omnivorousness 1B: Banal Omnivorousness

279 13 Cultural Omnivorousness
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nsneuauesraiuanamlan 3o Response to Global Risks LuaImdNUSTH
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ihludesssanaulanigasiiunummizdeudnann asafudmiuunumuesudui

TuANuALNUSAD LU UL N NABUT 9L TRE)

i
X
AN \ : 7 AUNAY
A E C q
QTG
B B
3A: Reflexive Response 3B: Latent Response
to Global Risks to Global Risks

2 15 Response to Global Risks
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a4

2.4 yuaAntun1saantuuLsvAall

a

downeadetuiiauisdestusviatiiiedsuindon w3o Environmental
Graphic design Mshaswinnmlaglifinseudnmasviadiesssdvlinailiaziben
iieane J3deTudenlduuinig The Signage Pyramid’s Component System n3aiseniag
€997 Signage Pyramid Model 1ngaglunmsiasess Tnsuwadaiilasunsinauendausnlag
Chris Calori Wag David Vanden-Eynden Tunilsde Signage and Wayfinding Design (Calori
& Vanden-Eynden, 2015) Tneviisdolaui ldsumssensuantinesnuuuisu@adisfves
auI3n"@eInu fie Tom Geismar wae lvan Chermayeff fiuteideusii (Forward) Tge
w&nn"3 Signage Pyramid Model ldtauslinoonuuufiansan “szuu” fiudseglunis
oonuuuisvAalifledsnnndeuiidrdn 3 Usznisdedtu fo stuuidemdeya, ssuuisaiad
La% SYUUENSALIS wauduiiseazidealandesiunauletnunn Ausudaudund 3 f
unil 6 veemilvde uwiFidulddadanuanzluduiiRedosiuemidatuivindu Tned

a o &
FNY[SLRYANAIU

24.1 izUULﬁam%’aga (Information Content System)

W31 Chris Calori wa David Vanden-Eynden azlvisnegnsussinnvesdeyalivay

a o

wuu siiieagUlannudidguds wuhansawusesniuaeangulng Ao 13agnuasidesy

vy a . o Y] a v | =~ Yo
- mskideyaidegn (Active) iWunishideyaussiniifesnisdsansiedSuans

&

2E19YALAULINAINILAIRIDIUSUN U UNgUDNNIIUUN AU L UST §9N1581UIY
waznsedulagliaiafedihenenvgdniuiagimunds vie deteduieanuwuy

wliiuldnnsseglnalagliddafsgunsiandnenssuvesiiud

[ [y a

vy a o . & PE% Ao v °
- nsbideyaldasu (Passive) umshideyauszinmiliaudrdgiuusun

o

o w LY

unnimsdeanslidaiu da Chris uaz David lelvianuddnyiunislidoyaidesu
Huagrann fegreiivagldlily lun niseeniuvdvuiuuulivdsuludioven
Hueldauiuauunsuinsdsiudonanesvesdnaauiniugs msesnuuud
dunasainsliiumaduiieliaudanelade nmssuunleuluoiaseedfiunneg

LY 14 C% 4 A C% gj N Y] 14 V1 [ 2/
U mﬂﬂﬁswmiuuLawawsamiuwumumlﬂmmmmﬂﬂmw Wunu



45

2.4.2 szuuLsvRal (The Graphic System)
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2.4.3 52UYFISANIS (Hardware System)
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o Yiyun Kang Marianne McAra Nithikul Nimkulrat Hella
(2017) (2017) (2009, p. 37) Hernberg
(2022, p. 157)
a7 iaudal nseenuuUTIlY Ao anUnenssy
a1y Royal College Glasgow School Aalto University Aalto
of Art of Art University
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photograph in Figure 65 shows the original space with the lights on The bottom
photograph shows the installation view with the lights off and projection on. Dunng the
exhibition. the electricity supply to the lights was off, but in the early part of the
animation, this was difficult to discem because the projection created vanious patterns of
movement. as if the lights were bemg turned oo and off automatically. However, these
patterns became dynanuc uatil viewers should have realized that they were seeing a

projected animation elaborately mapped onto the lighting strucmire.

Figure 6.3. moving-image making in Afler Effects © Yiyun Kang

As m the first case study, moving images were created usmg multiple layers of
compositions in After Effects (Figure 6.3); this produced separate moving-images to fit
each section of the lighting fixture. To mitate the electric light and transform it through

moving mage. I employed various traditional methods when editing the compositions

in After Effects. For example, hmques such as er dussolve,

wipes, and fades'™ were used to generate the impression of resemblance and mystery.

29 18 §296/79 Documentation Zugmwun7wz7'7aw§am°7wa*mm (Description)

fian: Yiyun Kang (2017)

i 19 #1979 Documentation luguuvulanaauid (471) uaznimisenau (¥27)
137: Marianne McAra (2017)
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i hi-folk
bi-folk bi-folk 4"
hi-folk hi-folk B

bi-folk
hi-folk

209 20 §a8€79 Documentation ?ugmwuayﬁum@ﬁml/ (Field Journal)

1‘71'm: behance.net/IsabelZoul

3.2 ATIATIZAUBUNNTININ (Visual Content Analysis)
N153ATIEdeya (Data Analysis) tun153detiidenldds “n1simseiiilonias

ATN” %39 Visual Content Analysis @euiazilumdayadalua wavnefaauaitoyails

wianfifiagiludn1sinanu (What the data mean) Fsazvibiladoyaanmunindnnimis
(Bell, 2001, p. 27) nsEUIUMTIATIEALONLTININARA18AUNTIASIEYALLE (Content

Analysis) #5971619913091NA15U7 “A29879” (Samples) 11911n1531AT129 Tususiiiion

(% L3

M lUagninefuenansnsoIssunssy 1w unusesius Uignan Adunivel usillle nnninas

= A s A

¥ @ ! v A ¥ U v v Y v ]
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w1 fidedevinsgeslvinareidunsiamy (Categories) lagvaans Aiinduliy Fonn

' '
Aa A

“fuls” (Variables) Faluusaziuusvedideiilu “Adoya” (Values) muudie wwu Tu

nsiesgiilonidnindnineans giTeenammundiuls (nuiany) WWuweiazang @

' '
= a a

YA ULVDITIUUITINARDYEVTONYS druA1UayanmIuNITeilUsARIABRIU K1Y
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1 Eanie s nswengesuilviligideaunse “Iadnuan” ludssunalaegadu
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va v £

SUU (W weneRay menganay) TuueseEidenadenisuisiuysiazAdayaluigs

U

AN nsieudusar il indnnisanes us Wiliamson, Given, and Scifleet (2018,
pp. 464-067) eupiliinassrsdamguiatiuayu (Theoretical Background) Lilalviifin
mudeie memsnidomiBunmiuiimsidnuegunsranglunmiddoieatudase
#aduaslevan o1y snidensesnuuuinanenitedea ssndnuaiyuvulaglduudaa
118 (onanwal lnansndlnyad, 2562), n1sAnwiuTguiiguamlusindineynsening

UnwyewaEnae (Emmons & Mocarski, 2014), n15AnwiAuduiusgnAluingsanIs

Kun1stnadnmuudeduaniunsy (Rhee, Pianzola, Choi, Hyung, & Hwang, 2022) 18ugu

Variables
Gender Role Setting Size
Male House duties Domestic Full page
Murse
Values | Femala Business Public: Half full page
exacutive
Flight attendant More than half
page
Teacher Double page
ped 5 e 4

DM 21 7MFI089NITNATISA TN NN MEIUFMUsUazAITRYa (Variables & Values)
w7 Philip Bell (2001, p. 17)
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Modality
Person Standard Factual Fantasy Total
Male n 138 54 40 233
% 50,7 23.2 17.2 100.0
Female n 310 54 92 456
% G68.0 11.8 20.2 100.0
Body part n 27 2 11 40
] 67.5 5.0 27.5 100.0
Female group n 3G 10 i 52
% 60,2 18.2 11.5 100.0
Male group n 29 g 8 46
% 63.0 19.6 17.4 100.0
Total n 541 129 157 827
] 65.4 15.6 19.0 100.0

DT 22 Aseg TR E e S muuUn 11y (Cross-tabulation)
fis: Philip Bell (2001, p. 21)

Athlete gender
Athlete sport

Photo's color

Type of attire

Female/male

Auto racing/tennis/golf/
basketball/soccer/swimming

Black-and-white/color

Uniform/business/casual/

sexual (cami, sheath,
undressing, underwear)

Alone or with
others

Alone/ with others

IV, All

IV, NA

DOV, H1a

OV, NA

ical Backing
Previous research indicates that gender is
a predictor of hegemonic gender portrayals.

Descriptive category and additional analysis
category.

Descriptive category.

Women athletes in Krane et al.'s {2004)
reported the tendency to overcompensate
for their on-field gender transgressions with
off-field dress that conformed with
hegemonic gender ordering.

Based on Trujillo’s {1991) typology of
hegemonic masculinity, the control and
frontiersman tenets predict that men would
be more likely to be alone than women,
displaying their stoicism.

M 23 nIegNMTIATIZ o UTIn e ungudaduayuieliladeyaidanainn

Fi: Betsy Emmons k&g Richard Mocarski (2014)
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ansisdadaiudusiensgenidonsianualinaraidunanemny (Categories) f1a 9 B

ld' a d? dy al 1 « .0 Uy =l =l 1 [~ = ] @V v
nIAnL AT udaendn “A1sia” (Code) nsornavziientuniwuininluugesils
281915ARIUAVLANAIITLNINNITILATIZILL 81T UNITILATIET kA UaTEaztS uT ulu
Tunauinll N1siasziilenazinmsiamaidindanguidimeiunazyiinisiuyuim

luraueNn1siesgrikiuanszaziimsiaaiindnngusiudusainetsuasng “sulvey”
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3o “wiuanse” dulnundianunineaseunquAtsiansenquingestu uiawlasulvg

U @

WdITIUNTe JIganunsnIemianiesugesis ennasanquiulvaiiielnlaty

Y

YA v 14

wuulud (wusweniesausannd) wonantulIdediausaaiiduilugauliison o Lile

Y

v

LAASAIAUTUNITAS I IAUE TN UL UALAUESE (Thematic map) ogslsimululagiud

AUszgnaldlnad-anunldununislguinudaunuanse Neiliveauazniniailssyumse

5o UAUANTIUIUNIN LALENITETRIUNTEUIUAITUTULAS (Refined) TUlTae 9 audissyau

o

-d! o YV Va v 4 = L3 v [ ‘:4' U [l v 1 d‘ %
nilsagyih e latsesdanudddynulseglugntoyadesilasiusiuuilunauusn

2] 26 §99e/190759%91A1594 (Coding) Tun153ms 181591 UNEaUN 19a]
u: Marianne McAra (2017)
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nmi 27 daeernisassulnginseungusueeelngnisldinason

fisn; Byungsoo Kim, Sharon Joines W Jing Feng (2022)

DI 28 Faveus U ua1sE (Thematic Map)

fiun: Kiger and Varpio (2020)
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3.5 dingatasluauide
NAITIATNATIAVINANUDATELAEITD4 (Stakeholders) Truaulsiunntdn 81adl

1 v a v 1%

Aetinidy (G1d) enansdfivinw (i) wasilisrmnyiiunteliai

= YU v av

LNENIRIUNIVYN

:,)C

a a 14 o

Aniu wiwIdeiilunuiifeitesduguouludemuneddlfiAsidouniufuainau

9

N oA v °

a¥eassAanaly uiudeeddineddesduiunin uddarduanuduturesnuieitodly
NITeUlivindy mnSeugiteuare1asdiunvilugudnansvesrnuduiiug nquiidl

AMUAEITRIATUE ALY (Tuil 1) Ae 1. ngunssunistunuddenudazlulaivinnulnada

- cal = ! I3 1 a & ada
WHBUD1R5INUINYN LLWQ%LUU@“Q?WN@@LWUWN

Umnann wag 2. ngun1feusnuilasd

¥
U a s ¥ 1

= & | o a o a a = & e o
mamwunqmuma81/1‘1/1’1&’1uiuma@wma€mﬂuwuwmmﬂﬂmuamﬂummﬂﬂizmumu

kY

¥ o o = 1

senidaddeiuauluriediu ngunlinnuigidesdainuineenludn (Wil 2) Ao 1. Ny

Y 9
I
4 1 U v

1319 IsaduBilunumluntseua e lidaldnum 2. nqudedondeluilissdaiinsaundny

Y Y

! = P [ PN 1A S o 1 a J CY ] PN 1 <
UIINANWUDINBUINIU 3. AUNDYVILUDIUUANLLALARN L 3. NRUUNVIBILNEYN ’e]EJ'NliﬂG]']iJ

' (% (% '
av a v a ¥

= [ a v [y a [ ¥ o v o P £
L‘L!EN"\]'WN']U'J’%]EJ‘LlLUUQWU’J‘R)EJIU?%@UUiiyJ‘EyJ']L@ﬂ muu;gmmmaﬂuaww 1 (LNYIVBININ

Mgn) gouwmandanunsouanaduununinlasad

Secondary Stakeholders
fifeatosiuii 2

drenns

fedos

Primary Stakeholders
Hieadostud 1

AusnaEing

Ay w o g
VUL

e s
@ i

@ i

insiine

PR
amasyany

fivsnw
LML)

Audiiinkay

wuladidiasdiung nssnslunuidy

dnvisaiien

DT 29 UsuNINLaANELIAgIT8Y (Stakeholders map)

d‘ Va
NN WY
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3.6 a3UTIANTUNTTAY
nuidedlaodeuuimiinisddenldnisuimdugiu (Project-based Research:

PBR) w84 R. L. Skains (2018) unszuiunsndn udrdafiiunszuiunisiasudelsseniann

]

LWINN9YRY Kang (2017) fildinnsvengvauinnisnuniudeya (Review) ind1awnslundi
ToyakuUsuaY (5151 unau nilsde) uraseunquistayalisuTun (Contextural) Ay
(9 nsupsitnanuainassAnlasuniseensu (Master) lursnsifianiuglasnsiusdig

LAUNTANIAITAILANISAN®Y) WONANTULWINIGTDY Kang Fauanslilfiuaiaudunisyinanu

va o

a39aIIAkAENTININYEUNTAETIoUAR (Reflection) e ideiosesnanlusyuu Tuvay

[y

UMY McAra (2017) lawandlviiiunisld PBR lusudidesviausiududddiusu

NANYAUKIULUIAANITEDNLUUBEINHEIUTIN W3D Participatory Design 1ag McAra 1a%in

Ly Ly

n1stuintayarutuiina1nauy (Field note) visluwuudidnys nmuseneu uazluing

(%
LY

audii newavihveyanmualuiiasiziuiuaisevise Thematic Analysis ielvilinfisniny
) P Y | aa a0 Y Y vaw VY a a ¢ & a

AOINITIENVDTAIUTI WBNAINIBNMIANAINT U TeLANN TR TIEiilon
AWMU UTUR B UNSANEIFIBE1HNAINUASINETTA SIUDWALNITIATIEILUU IPA W lUTu

FUNBUNITFUNIHAIDNMIY TINTSUIUNITNANRAZNTEUIUNSLESUNNAMUT LA TuITH

[
1

Uszgnddulmiiieldluifeillasianie lnegidevasenisnisii

9

13

ada o a av ady v
aniun1sidenldnig

TR dugudmsunuasassanuuiidiusm”
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&8 &5 Teaudun
myiRelinsUfuRdugu '

b < v
. YURDUNIIAUVDUA
(Practice-based research: PBR) | .

seytamlunside

_|_

NUNIU NUNIUITIUNIIU

(Review) | (Misde umAw ST UsNg 9) '
| NUNIUAIUTUN (Contextual Review)

| - 7uTuteya (Data Collection)

<

- rTeideya (Data Analysis)

° ~ v A '
pauANnNIIvisel |

131 (No)

T (Yes) l

S | - $NA187U (Question)

A9A2Is}an8 (Intention)

(W3pausanuuuluszRuAULUL) | G .
- nasiiusausaudeya (Juiinnavnns

o & v a v €
Wiaiudeua@ausedng i R L
v Y9uaTNEssA Iidresiy taniwndvas
I Wl DEEEEE R
e Fueriintuas, wan1saldnginandu
yugue dhunuulUlganuasavise ' , = ) (oo
: . SUINMIHENI, MU velfingados,
. [ a =4 -3 ¥ a a ]
(Practice) | fouanssiuiteriufeyadauiun | msdunagineg st e veias 1a)

(fnauazduntval) ' (Documentation)
- WAsen aefioufia wazasy

| (Analysis, Reflection, and Summary)

\ 4 [

YoyaLiieans/ Serendipity

Tai (No)

T (Yes) |
v |
ajuna

_l_

nviuasassAluduanying

M 30 FEANTUNITIETINISUF UGBTI IS S U NaTTAKY UL I3

[y

un: 633
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m’a’tﬁuﬁ'agamnﬁfaaéwwamu

nsfivdayaanndegnananuivinueaindunisnuniuuiuniasasinlusering
N15NUNINITINNTIN agebsAnilesainnisiiuteyavindleg1anasuluns il
a ¢S a |a = o § v a o A e
NIEUIUNTIATIEITAdUSINauazAA W F0ilrasaInnsnuniIuuTu nlagilunlid
a ¢ v dl v = vo & & = I ' < | ) [
nyieszidnnigites Jaladvuneutduliluuni 4 lngdeindudiuniavenisiiy
Toyasdulaunanisaniuniside
4y v o = DY) oA o o a &
MnnsavAunuhtnesnluuhnuAgdesivanunldifmaudnazdinugiuan
awraalnenssudsdilugdeorvaglinssiuauidetvinletn diudnesnuuuisu@adiu

1 o 1

wudgaulavsziuanuiluddeueging udlinasdudiuniwesnuluavgesisvial
iedawindeulnsanzauniiinguszasdiioasnsninuduaniuil w3e Placemaking A3ty
deldanunsaiuteyadiegnmanusudadiuaniunliddmulanse q fidedaiuluiiu
iegnnisvadifienisadrsanuluaniun (Placemaking) unu §3deldnenssuiunis
eulined A 1. Andennasusvfalnlasuniseausuaininisesnuuuifdnaninly
nsas1eanuduaniud (Placemaking) 1ia3e Inglmirdegenanuinainiivlefues SEGD
(Society of Experiential Graphic Design) Fatduanipunlasuniseensulusnistinesnuuu
a 6] v A S Q.II [~ = dld U a 6]
svfadszaulloondnnalanuaziduaunauneilulanninisdnuszmaniseonwuutsvdadlu
@191 Placemaking & Identity szauuIuIg1fiduuszsmnd 2. AnnsoInasiudu
placemaking & Identity Tiimaatanigranuniivuiaanailieslanuadsogivelvlnaifesiu
Tguszasduided 3. Udieg1991nUaaluvinn1sIAs el sUT IR ung v n1s
~ vy ] ] S g v 13 a s 1 A A I3
sanuuuiielladeyaiudaglasinisiuldesdusznoumusviadlatranedeansainudu
wallloalaneonun 4. IATIENAI0E19WANY (31NTAB9) TULTIAUAINNONIUWININIT

pankuUUiaannaaInungulNlvluaAdell
4.1 §i79E19WAIIUIIN SEGD 127 WA
AR81ATIVTINHANUIIN SEGD Global Design Awards @191 Placemaking and

Identity fiuAt 2020-2016 Feilag 127 HAIY

€
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§71370991 3 $sIRATNT 127 aeIuiildsus1eda Placemaking & Identity 999 SEGD
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2020-1

2020-2

Prinston Internal Atrium
T¥ns1fnuunudud19da (Quote) 270
uAraddgyalan niseenwuulduns

Jumalaunniluiing Ulyses

2020-3

Tetra: Kinetic Sculpture
UsgRunssuaualng UUEwAUEI1N30

wwaaulale

Taylor Street Apartments and Little
Italy Branch Library visasnsnsuausing

Fo Weyralinaunldnusiuiu

2020-4

| ALBERG Becx 5%
| CLAsShooH & RS

2020-5

The Center for Wooden Boats #nufl
dmsuinivunaulanisdeise lneausu

! 3 Yo v 14
winluddnenendeyaly

Ausgrid
AUV UVDIUS TNNA I UTULN
AnwAameAaUrsuNued MU

collaborative workshop

66
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2020-6

2020-7

Funan Mall ¥agssnaualudenlus
1454"Game-changing" Mildasaiaudsmg 9

WU nUADS

Te Kaapuia o Te Waoku — The
Discovery Garden #aan150¢/53uiu

a =3 a %
sssuvfuanisauaulaluluadeiu

2020-8

The Avenue at White Marsh

PIATTNAUATLALLDULAD SN ULLUARNLAS

v

seSuasiTInlusssurRnnule luinediu

2020-9

Barrage Talks $1UANUAIAIATIDIATSIT Y

v

MIURLpUNANYIVINITOBNWUUVDS

UNNMINYIEL09

10

2020-10

Great Plains Recreation 14@anla
wWisuialioutavesanovgulauiuinly

ALY

11

2020-11

y

)
!

I

\

W

= 7!/ \

7,
2

Intel Megalab Lobby wufisafumiiou

Warp speed Lioi9dou1nn
9T U
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2020-12

JLL Denver T¥ausanasvasdsnng ¢ Tu
sglalasilandu Theme wanluns

ANLASAITNIIU

13

2020-13

New Victory Theater 159agasaluiansm
° N A & 1 o
warlsingudmanefedinulvgy

AUV TULUU T8

14

2020-14

MuseumLab AfisSugiin Beautiful Ruin
a | oA v 2
NaNKAIUANAT e lAANauN

Ausiuivaouiwanliinsnmigu Yy

15

2020-15

Joplin Early Childhood Center aanuuu
Wineuawuvgmaunbnnneu

anunsoeenluiauiuiiou 9

16

2020-16

Cayton Children’s Museum N1588ALUUY

= 13

AnszaulmAnnafazanaaularassdulia

q

duing 9 e aiTeud

17

2020-17

Pipefitters 91A15lsuivinlangini
wlasdudninau Seldvislansundudiu

NVDINTOONLUY
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2020-18

Cook County Forest Preserves
Interpretive Trails LuANNANNAUAY

5ITUVIAEIER

19

2020-19

Maclaren Youth Correctional Facility,
East Campus Housing anusssisfalsasy
Nl sy WeduasunIsUDnLEaN

ANUIUT DD UVDIAUAG T

20

2020-20

Te Hauauru Reserve — Westgate Town
Park TfauzNTamdaiui iwi 11a3ns

anaNe AN lmAnaIu1se "au" AuNunle

21

2020-21

International Dairy Queen, Inc.
Corporate Headquarters anuasuu7iiau

N939BLUIAR Sophisti-kitsch

22

2020-22

First Sentier Investors Workplace U3%%

- snunsasulu@aildusinnudanuundend

vosduuedetansnSensuaulyl

AUYTILUUYDIMAIN
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23

2020-23

1MQ Workplace ldlgldn1seanuuu
nsnuAldansnosaunduadiunilavas

AANLAY YNUTIUAUARTUTIBIDU

24

2020-24

Louisiana Children's Museum aanLuu
tuUSugyn Reggio-Emilia Faianilu

AUONANNTITEUT

25

2020-25

Hobsonville Point Habitat Markers
PONLUULAIUTENNYARIN 9 LivaRIAIY
aulalidneanliidunazldiiandu

FITUBR

26

2020-26

Ford Foundation Center for Social
Justice adanmdnuaifiasdlausfiquin

PEULUIRA bold whisperer

591 SEGD 2020 (26 Hai1u)

27

2019-1

Nubo Chatswood Wufiuiliauvasin
FIUUINUBBNLUUTNUATIF LU LALAN

aulAase ¢ s

70
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28

2019-2

papsjnagngag) 4

SC30 x Oakland Pop-up MsANLAINN
agalonsaiunalannandinves

Stephen Curry tinu1a* 1904

29

2019-3

Shanghai Playscape N13599NLUULATOILEY
Tinaneudrunisvaasvdadiiie

adandau

30

2019-4

W Shanghai Tsausu W Ni@eslgseilu
WA Hai Pai e East meets West 71

werilosludesldlusdnlvinduinlvg

31

2019-5

&

Field Nation US¥%08nLUUwen® ilafie
anusianielusie vie (conduit) Windai
TAsargnaznseune (network &

connnectivity)

32

2019-6

The Observatory at Electric Forest @514
1AT9a5 19U UULHUMNTAS psychedelic
FJun1nangU Sherwood Liteliauangngd

LIUA

71
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33

2019-7

Interface Headquarters Facade 8nwils
Biophilic Intervention Mintufiy

anUnenssy

34

2019-8

ORIGAMI—Forest Breeze Resort Sanya
ldAauznsiunseawsUdndundislums
ponukuy Weliaunseniinfelfiauysal

sausaasH

35

2019-9

Delmore “Buddy” Daye Learning
Institute Office MIANLAITIFLSITUATal

NNUAIULLENSN

36

2019-10

James Squire wusuaATMALDESNTTVIN
WesnasnaunssuIisnsudndudiunis

YDINITAAWHI

37

2019-11

Voiceprint at Emerson College 3afiniin
a I~ I
‘Ua\ﬂiﬂﬁﬂ‘u@l@ﬂqil’ﬂu 99 aa‘UU'@ﬂﬂ'}LLag

9 urududssuelngRgnesnwuy

wiaiaufagaiilngl
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38

2019-12

Oracle's Austin Waterfront Campus—Art
and Graphics Collection I%Jf\;mwiusum
\log Austin (Texas) uilussdusznoulu

NNTDBNLLUU

39

2019-13

AFROPUNK Festival (Rebrand) fisuuuudl
W Multicuttural 14 typography LWuu
"n15UTENN" Weyrauliinueanunvi

ANIIUIINAU

40

2019-14

Sparkman Wharf agsnsiusiuenms 11
B Lisnanuasliilfazulrisnanwalpnaiu

B=3 a a [ v
wangaruBuTInieiulile

41

2019-15

NIKE—Winged Goddess of Victory e
drlinauvesiusualudlivundulug

Inwivesy Tufe sUtummsailun

42

2019-16

‘ Cal Poly umingnagusuuss Campus

= TRV US A UA UM UYWL 9117
. Chumash Lileadsunnusaiasiouss

o < L A
ANWYUTVDINUN
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43

2019-17

Scholastic @unAuRIsIUNTIUEMSULAN

(1w Harry Potter wag Hunger Game)

| ANLASANUNIUAIEAILAIRTATINNLIDIANG

| o) wanfiu

a4

2019-18

Cornell Tech fineanuuunsiiin @anuiln
pilanuiinenssauileniuldnssuisnanuuy
AiviaLienseautnseulinsyminga

WINNTIU

45

2019-19

46

2019-20

a7

2019-21

Notre Dame Stadium Enhancement 019

anusswuudousmalad Art Deco Tul

vy
Y1 =

1930's sududnawiouilanasdiu

Anglers' Seats NM50ONLUUNATTINITS N

8 s5sumnalundeu o funisnszdunis

Yia9Len

Jackalope Mornington Peninsula 154i53
Masunsyarefiiivndunang (jackalope)

v @ 4‘ ' a =)
suduiFasalumuluswsnuniie

593 SEGD 2019 (21 Nadu)
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48

2018-1

University of lowa Hospitals and Clinics,

Stead Family Children's Hospital

| Tsanerunaiihgudalugauanmnues

2819.58U9Y

49

2018-2

Studio Black Wu#l co-working M1fi®4n1s
Wiesillauiianiiu 9 (Authentic) Lite
nszsulamsndnaugulvninsymindalan

| < a
WYANULTUANY

50

2018-3

QT Melbourne nsanLAalsaLsulagla LS
Yumalaan Theatre of burlesque (159

° & v v & a & oa
AU GLNAR)) amﬂuqmammmmamw

51

2018-4

New York Asian Film Festival Weuunseuu

'
=® o o =

NIANTINDIRISNYI N DN TTUTDS

Ygesndna N NeURIIBLTY

52

2018-5

111 Java Corners fiotdu Tech Company

a

AWMALWIAIENT Curate udals 770

g &

Fuudnnulastunufaziana 30 a3

B1AT
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53

2018-6

Beach Surf Lifesavers Pavilion 11
Pictogram 11lgoen93laulieasng
ussemaaynanulviiuinaunseaule

AauNuNlIUsSg

54

2018-7

Hafele New York Showroom Mnutind
willaw Laboratory lvignAnumeassdud

FYAULDINIBLASUNNTANTMANNINIIU

55

2018-8

The Anthem (uvislssazasuavaudfaus
lfanwageaimsilanamnssyd Tdillewn

YBITARNLALAIBN wIVUIA MR STl URTIIN

56

2018-9

v
o

Contours Luanufalsfnnafidiinau .
Tableau QN?WUEJWG?LLU% Data
Visualization @annaeeiuAaIud@anenig

ogUTIUIINGTIUIRTOUG

57

2018-10

AfroPunk Festival 8nuuuynsiasnysi
Junslaliuaznsfinludosns o iiededs
NsUGLEsvUULAZkanNIANTAN TN

ANUAR
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2018-11

i =
e

4

£ vk ¥

Ferrier Hodgson Signage & Wayfinding
91U Signage NaNNATUNUAAULAAAILARS
4 "gaunaugi” Fedgsiavanvesuiinm

=9 v o =
lemﬂiﬂ‘w’lmiamu

59

2018-12

222 Java Corners U3 Tech Company
Mudsglvezanniietavesaunduny

ANLLFI

60

2018-13

Open Flash Film Festival (OFFF) 145
191Ufale Suprematism U89 Malevich
\ededensuranssewinansilnglasd

LATAINANY

61

2018-14

Truett's Chick-fil-A $1up1vsnaens
Southern Style Tu@snisldauasaunnnin

msUszauUszaeinglusaaunatedu

62

2018-15

The Juilliard School NMseenuuULTikan
819 Dynamism 84 Performing Arts 61

[ < !
Jugaudevedlsaioy

14
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2018-16

64

2018-17

Nguyen Hue Flower Street wanananlsl
fuALeIuauL walul 2018 19
HAuNaTUNg Benansdl Aaly wazinalulad

WReY

SFMOMA: Identity and Placemaking
#5719 wayfinding @78 "&@" 1w wen red
elevators U silver elevators 38 Wonfn

red brick fiu white facade

65

2018-18

Cinématheque Québécoise Wayfinding
aodunneunsiiosniwn 19 movement

U4 film QJWL@MLLU’]%’NW}?’]’N

typography

66

2018-19

Fort Needham Memorial Park Wu#iiiin

winsevussLininszilngie WW I suiuy
a & a o = 1 A

nainduludesrdnegasuannningeds

#ou (didactic)

67

2018-20

LinkedIn Mountain View 28nwUuUA28
AauranvainanevIAiaseasundnauy

Ay talent :nvialan
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68

2018-21

CINEITHS

N == )

Quad Cinema 9NFUNT1 "0@ndey’" veq
nmeunsgniseeniuuandnenssuniely

o

AnLaTERRINA

69

2018-22

Radio Flyer Headquarters Expansion
USENVDLAUNUIAUANNIVDIAY "SOaN"

I nTudunnLAe AasNsaudvie

70

2018-23

Rent-Event-Tec Facade Design Hil3
branding fivhaanguaneiiles Mannheim
yoyay1wl9ild Facade 18u Billboard

Taiwaun

71

2018-24

SaRang Global Mission Center Clock
Tower 533eUszmalulanmuuwifn
Doors to all nations vadluadmsafiu

RUG

72

2018-25

Nubo: Children Play Space #ins1#n?
Lldinfapeavseunsila mnustieidel

WwinldT3negadassuazininuge

79
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73

2018-26

Roche USEMeNinnLaddtingaIualeau
AalenseAunuAnaseassALasAIY

inlauned

74

2018-27

Citypoint unasemsuazveulald

@

Yauusssuaninuesedy Brooklyn sudu

~4& & o o
Poalasansilussadunalanan

75

2018-28

Sagamore Pendry Baltimore yfinlainad
a v a | a a a 4
Hiveaauduridusnienew dn1sld

LIDLNASYR DS NUANLAIHTTS

76

2018-29

«| T3 Minneapolis e1anslasaasnaled 7 du

yaansnlusau 100 Yuaeeisni a@319a7e

ANNATTNUNDE NSO

I

2018-30

Allen Institute for Brain Science n573n
UNNIINFITNYIWAZNATHANTULARIDA

ANMUTUTDUVDIUTEAINENDS

78

2018-31

University of California, Los Angeles,
Wasserman Football Center Ja9 il @1
wazdRuUTILUUININgdeuwaldnsTin

aynauudetsmunduin

80
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2018-32

Escales découvertes (Discovery Halts)
seuutheuenMenaundunusssuTfLay

\DoraNgANTINYDI T

593 SEGD 2018 (32 Nad1u)

80

2017-1

Rabobank Sydney Headquarters anany
nannunsnssududugaiuiiagsia

UDNTUIATT

81

2017-2

Jinyi Cinemas Guangzhou Haizhucheng
IMAX a199n (Meteors) gnusnldmnusia
Judunuanuinsiuuazeavuueaing

ANYURS

82

2017-3

Kunstmuseum Basel Light Frieze

v o '

fronwsgeaulyl LED anunsadeudy

o

A a @V Y a 5 ] L4
AN NI wnAla dnnensiengseads

a519mnAduLEILARDNeY

83

2017-4

Ftsy Global Headquarter anusisne e

a

Handmade dudugsfandnvesusem

advayulinnawdu Maker

81
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2017-5

Planned Parenthood Installation #nLLAS
mensindduanlanansealseinanng

@ '3
WUNNUDIDIANT

85

2017-6

Knight Frank US#madamisunsnduun

'
o

Trananursniensiinuuuaulfndudou

1@ al .
ENA dynamic

86

2017-7

Xintangwanke Mall International
Cinema ANLAINIEENEITIU FOHIN1TL Y

undudugaisudunimeunsnnizes

87

2017-8

AMERICAN

— CONSERVATORY
& THEATER

The Strand, American Conservatory
Theater l¥stencil @oflsosAnsluuarmina

MlsuavAuyniodifsle

88

2017-9

The Washington Post @1inauvas
o RUNT LTS e aNU N AL TDAI NN

1 & 1
YIATUNITANLA

82
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2017-10

Goodman Company 3U$vgy1g3Aad
Business outside the square 33ns17n%

nandunausunsnlulus

90

2017-11

OVOLO WOOLLOOMOOLOO yiinlewnad

799113 wayfinding Wuuutlmindl tone of

voice AUNAUIU AU karausu

91

2017-12

Lifinmusnguuiulesuos SEGD

' 9 < sl
waedlaanduledau

Treasure Cove, Shanghai Disney Resort
1451770 Pirate of the Caribbean Lﬁa‘U‘V]ﬂ

Pelgnisienieile

92

2017-13

Franklin Institute Donor Recognition %o
VOIRUTNARUAINL TV sERNNT LY
naUla (uuaniiu unssndumeiigatilih
afndshomsiauinunnyuaiieas v

AU vaaAUALNLA)

93

2017-14

Nanjing Insun Feeling Cinema LdulAstu
& v a a s
29784 Sound wave WuUAWNUINEAZNDT

Tuilduuasdaeduideslulsamiane

83
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2017-15

Tilikum Crossing Bridge $1uns1#nyIfiin
Wealuunwilousaznuidgalduniie

Tailvugneay

95

2017-16

Innovation Plaza La@uwavinl 2 Wuiilu
University City Science Center #19g11

funduidnizeusoiuuiniu

96

2017-17

97

2017-18

SoReal Virtual Reality Entertainment

Center HANNEIUNTIANAUTILAEIA8TY

Pike & Rose lasamsindyai Maryland
MINNUAINBENEILlFTUANUTILYRY

INYUYUAILFDDNULUUIUTINGR

98

2017-19

Ho-Am Museumsuuuuveastnguannig
dxviouUsugIN13dnaIureInma (Cha-

Kyung) MUUAMNNANNAUAUSTTUA

99

2017-20

Sarang Community Church 984n1%afe
luadlaaulvaigalulan n1sanuanis
biluadlirugAnaansuwingiludinglu

LaLAgINUY

84
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2017-21

1814

g1l oo
ot
[1%

San Francisco MoMA @3194u43n19n1599
a Y 2 LY [ Vaa o 6
Inssanstiduenanwalludlvinssoue

LALAUNINSNYALLAY

101

2017-22

Buffalo State College Donor
Recognition Wall TedefuinadaiFestu

Jugunziaanvinsmaailudydnualves

YUY

102

2017-23

' =

Deloitte Canada wlpUSE¥nusfog19m
A08ANUAAIVNLANIANTIRBDINTA

&, [ ' P PRy
anudukauaunlalugiuilinousuiiie
afemnunagilalvindnau nMsesnuuy

hauuiungs millwork vieshiu

103

2017-24

Bloomberg DC Office fia%ariaUseyuny
Yenhea1usy 1 cabinet, justice, UN

18 SIUDIANLAIAIULAUTLAN

104

2017-25

Pollinator Park n51NIIANGIA0INENDI
19157 91angn gan wazdeden snaungs

NN

85
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2017-26

Governors Island Signage #7 typeface
Tasumseenuuulniiiendnuwaluaszuuthe

sonuuulivsuilasulaienan

106

2017-27

Figurative Poetics Downtown Banners,

Houston mwdduaiganunsaumluse

aada A

Tsnzieaseanuidindnliiie

594 SEGD 2017 (27 Wad1u)

107

2016-1

[y

N8 TE IR AR AUYNYUTRIS

yndasngglurnazlan nife9n

Asuasanubugne

108

2016-2

Rockaway Beach Boardwalk n19iauTy

ANy A =
VINYUIR EJ']'JV]@@QNﬂ']EJLL@%Lﬁ‘UWU@ﬂ

1 r.( '
Se8eMAUUYN 9

109

2016-3

Riverdale Country School Learning
Complex A1niodisaunaosdLnasuiLde

naneslwioaSeudigaunau

110

2016-4

Hyundai Card Music Library n13anLsia
PILFUVEEANANTLUURRAN NS TUFDDY

street music culture

86
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2016-5

Delft Station Tdwaulus1aundudIn
ANWAIELNAY NTFUITTUTaURADA

Ailsdadeasaafnyueiaeanulay

SRR Y EeH ORI KT

112

2016-6

300 South Wacker Drive 81a15¢138¢1a
naBiloaBA1ln F9LFWNUNA You are here

WupSesadredndnualliiuenais

113

2016-7

QT Sydney Hotel HEsHAUANNNGUT

ARAKUUVBI Art deco, Gothic way

a 6

Italian Fanulaluusy TRaansiiio@daild

114

2016-8

Fukuoka Children's Hospital Tutiios
Teriha ANUAsAIB5Y Friendly Forest ou

< A
RITHRIRELNELN

115

2016-9

Bloomberg San Francisco Tech Hub
Usdmiuniiiensnaydes Data (llly
ansmon) Mneiudunanssyninemanum
waglnal faderiosssgunuanuiilugios

wilSenidu code GPS

593 SEGD 2016 (9 Nad1u)

87
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2015-1

Haymarket Pedestrian Bridge @1ty
highway 7itdunsuauninin/ lomeuves
e i@usyiRmansinnveaiios sauds

YA AIFINAN1TATIATAY

117

2015-2

Platform Summit 2014 A13UTEYNVDY

| asdnslaluaramnaninls Natduayunuiu

tech waswinnssy

118

2015-3

Money Shot lapeuguinieaysislug
NsRuYeINUEafuNauanynaegUadY

5 Trtinvieaiien

119

2015-4

Cathedral Church of St. John the Divine
Dog Signage i’JW&JLaau’Lﬁﬂuﬁmqﬁ’ﬁu%’ﬂm

ANUALDIAMLUATALTUARDITL NY

120

2015-5

Wushang Zhongyan Mall International
Cinema JUNTINABILNUAIYRY

blockbuster duiduinisuiaduing

88
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2015-6

»

P s
SR 1 b

s
=
u et

T

e b

o

Randen Arashiyama Station &01%157

Fenuniivedessos "Ull" Sgunaviosdu

J| doansluslunAauzTnusssulionnsnla

o eednaste "UAlulu" Ju

122

2015-7

B
- B
£
¥
M=
E-
. Bi=
. UL

|

MIT Media Lab Members Event tAtgym
dostufio N13as1age icon T 23
Research Units waziloaouiusnasieen

Snwallvinunves MIT

123

2015-8

Garangula Gallery Facade Tgliivhagnu
wnnselulut 2011 w1vin facade iesian
faaznududoduusanvauila ue

afeassalaluguuuusuady

124

2015-9

Foresta Lumina lasen15usudsathseus
gosvlualualianunsasessuiinvieadion
19 shunsldaufalsuasauuasdides 8
Fududeadu Wendigo AluiSouan

DUALULAILLNDANDUATIY

89
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2015-10

e 5 A AGIABMBLIR

Curtain of Names of C&G Partners wiis
DrA3AALALTENTOUNDIAANY harp LAay

wisainseTeanAtivaiBayiesi

126

2015-11

Cornell University Stocking Hall
159 UNAAUNUDIUNINY L TIANULEIDEN
A vauliaumum "3 Ngeuely

a1na18nIin

127

2015-12

City of Dandenong Interpretive

Structures €11 Dandenong Tuooalnsiae

Juflegvasvuiuiiomannaugonenyng
3nnd N3 uealulleBerumaniidiudes
"WUad" AuRNTY "nwdangy Tugue

TWUTTIUTINVRIYN VY

591 SEGD 2015 (12 Nad1u)

523 (2020 &9 2015) 127 8841y

4.2 Aansaaliuae 38 naulaldinaainaiiiaslan

Va v

NIY
U

90

Yo A v A Y o 19 a A v o
1 ﬂma’e]ﬂi‘l/imamawwwafﬂu%L"UWHEJW@L&JENIaﬂ Iqungﬂi@qu-Qﬂigwq

wuuwatideslan ®3e Actor-network Theory for Cosmopolitanism (Saito, 2011) '3 6

sULUU ndninauettunsfansesaunsaasuelanad
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- marndalenaliRauzausssuain 2 wdwuluinsuiu @ Actor fuausssy
U 22) MNTRAUTAUSTTUANLNEIUNRLABINLANDON
O ¥n Actor anudniusssulinaunaunauiu (Wu Inwduiuniwisanguly
lasanisiieniu wikeniuey Auazyunin) azfieddu Elite Cultural
Omnivorousness
O "N Actor MUTAIUSIIUNENUWUAY (WU M1RUiUNT¥I9INgudauriuiu
lUiae) azfiodndu Banal Cultural Omnivorousness
- wanudaluansdndnuaiuaranin 2 Wendtuluunsuiu @ Actor fruidewnd
U 22) MINTTNSNYAUAAANINEILVALAE I ARDEN
o N Actor shuilienidlilegsauifu Gty 1w 2 yaraansadeunaTiegly
lasensifeanu uatdnseuueniu) aziiedndu Elite Ethnic Tolerance
O N Actor Fuiderifvgsaudu (du nw 2 yarannsadeniudoudy
Tunsoutieniu)
- nanudedwssiunsdunadey Fadulsadiuiiluana @ Actor fudawinden
Faduvssifiuiivneululanannsadidiusaile)
O 0 Actor fuduIndeuaiiafiesanunszmiing vieunslideyald
(wu theeSursnisuenvesdisathefsahanlilanarafingesaasenn uay
ommduitesnisudslinsiu) azdiewdu Latent Response to Global
Risks
O 0 Actor sudandesildasiiesnudaindonsds q vieUgniiilriausos
aslovieglsunsednaiiesysnydaunndy (1Wu Trosussdnsuenuesifm
Hevhanvessluifa vdethesmsedises Fast Fashion dteesnuuuidy
naesdeindedeudioliauenlslidiluldne) vudnvarilesteiniy
Reflexive Response to Global Risks
Na91NN3AANTeYilHan 127 nasu wdeifies 38 nasufinsanundninaeii
naTIeEL ndegnata 38 navlduandtilun1sed 5 “amfegtmanuiiidnvas

walledlanuilsag I 38 naaw” diumeiuieimanulansaiunaliedanuuulaaiunse

(%
Y

AlANA1997 6 “TiasiziisvAadng 38 nanudunguasevie-nseiuuunaiiisdan”

M159997 4 90 1NHAITIAN YAl WALl lanuaNag TN 38 HaIIY
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A1asUNY

Princeton Internal Atrium
fiunveanm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2020)

Ausgrid

funeann Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2020)

Te Kaapuia o Te Waoku —
The Discovery Garden
e Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2020)

The Avenue at White
Marsh

fiunveanm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2020)
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A1asUNY

5. Barrage Talks
fiunveanm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2020)

6. MuseumLab
fnvasnm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2020)

7. Maclaren Youth
Correctional Facility
fanvesnim Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2020)

8. Te Hauduru Reserve —
Westgate Town Park
e m Placemaking
and Identity SEGD Global

Design Awards (SEGD, 2020)
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AN

ANasunY

First Sentier Investors

Workplace

funeann Placemaking
and Identity SEGD Global
Design Awards (SEGD,
2020)

10.

1MQ Workplace

e m Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2020)

11.

Hobsonville Point Habitat
Markers

funvesnm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2020)

12. W Shanghai (W Hotel)

funvesnm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2019)
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13. Interface Headquarters
Facade
funveann Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2019)

14. ORIGAMI—Forest Breeze
Resort Sanya
funveann Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2019)

BB

>7e resort

15. Delmore “Buddy” Daye
Learning Institute Office
fiunveann Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2019)

16. AFROPUNK Festival
(Rebrand)
fiunveann Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2019)
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AN

ANasunY

17.

Sparkman Wharf
funvasnm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2019)

18.

NIKE—Winged Goddess of
Victory

funvesnm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2019)

19.

Cal Poly

funvesnm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2019)

20.

Jackalope Mornington
Peninsula

e Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2019)




ANasunY

21. University of lowa
Hospitals, Stead Family
Children's Hospital
funvesnm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2018)

22. QT Melbourne
funvesnm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2018)

23. New York Asian Film

'é EE }I Flestival
EEEE Anwesn I Placemaking
‘ §§::§ and Identity SEGD Global
=EEE Design Awards (SEGD, 2018)
: ﬁiir

24. 111 Java Corners
finvasnn Placemaking
and Identity SEGD Global
Design Awards (SEGD,
2018)




AN

A1asUNY

VYYYYYYYYYYYYY

<
<
<
<
<
<
<
<
<
<
<
<
<
<
<
<

25. 222 Java Corners
funvasnm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2018)

26. Truett's Chick-fil-A
funeann Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2018)

27. LinkedIn Mountain View
funveann Placemaking and
|dentity SEGD Global Design
Awards (SEGD, 2018)

28. SaRang Global Mission
Center Clock Tower
Funvesnm Placemaking

and Identity SEGD Global
Design Awards (SEGD, 2018)
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A1asUNY

29. T3 Minneapolis
funveanm Placemaking and
Identity SEGD Global Design
Awards (SEGD, 2018)

30. Pike & Rose
funveann Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2017)

31. Ho-Am Museum
funveann Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2017)

32. Buffalo State College
Donor Recognition Wall
funvesnm Placemaking and
Identity SEGD Global Design
Awards (SEGD, 2017)
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33. Deloitte Canada
fanveanmn Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2017)

34. Hyundai Card Music
Library
funvesnm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2016)

35. QT Sydney Hotel
funvesnm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2016)

36. Randen Arashiyama
Station
funvesnm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2016)
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37. Foresta Lumina
fanveanmn Placemaking
and Identity SEGD Global
Design Awards (SEGD,
2016)

38. City of Dandenong
Interpretive Structures
funveanm Placemaking
and Identity SEGD Global
Design Awards (SEGD, 2016)

MITNT 5 UATIZSYAAUNT 38 HaIUE UM usATOYIe-EnTeriuuunaladlan

Wav U %

1. N2SNUSAUNIINUSTSH (Cultural Omnivorousness) 27 71%

i seedlvidyan waln 19 Inuss U IRIUSTINAUNRETINAY LU MW dydnual
wiaBuaesuuulnajfie Elite Cultural Omnivourousness kag Banal Cultural
Omnivourousness

1.1, AUSIUNITAINETTURUUYUTUL Elite Cultural Ominvourousness: ECO tagA13n Elite

Tufiil Lildnneds “yana” Aidurutuga (ele) winaeds “aonus” Asnnalums
ﬁm%uiw%amstﬁuiﬁﬁaﬂdwzﬁﬁ@uuﬁiimﬁu%ﬂmmasﬁmﬁ’umuﬁw AuvausfiTmusssudos
nanewdu “dgniden” TulneuSene) Tnsnadnsaoranussanvesmupaay s suduios
Seanunsnnsrnudu “voai” (Authentic) tolilsogsdaiau
1. Princeton Internal Atrium
Ausgrid

Te Kaapuia o Te Waoku—The Discovery Garden

MuseumLab

2

3

4. Barrage Talks
5

6. Maclaren Youth Correctional Facility
7

1IMQ Workplace
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1Y

%

8. ORIGAMI—Forest Breeze Resort, Sanya

9. Delmore “Buddy” Daye Learning Institute Office
10. AFROPUNK Festival (Rebrand)

11. Sparkman Wharf

12. NIKE—Winged Goddess of Victory

13. Cal Poly

14. Jackalope Mornington Peninsula

15. QT Melbourne

16. New York Asian Film Festival

17. 111 Java Corners

18. Truett’s Chick-fil-A

19. LinkedIn Mountain View

20. Sarang Global Mission Center Clock Tower
21. Pike & Rose

22. Ho-Am Museum

23. Hyundai Card Music Library

24. Randen Arashiyama Station

1.2, AUSIUNMSTAIUGT SULUUNWUNY Banal Cultural Omnivourousness: BCO (Miane

SuussuoguiunaramudiIe iy (Connoisseur) IuBIN9zUENDBNINTININLIES
latng)

1. Te Hauauru Reserve

2. First Sentier Investors Workplace

3. W Hotel Shanghai

2. aanusaAuLiaY1fau (Ethnic Tolerance)

mneiamseedlvlldndnualiBeinuvesaueviidulsinged wu amlunt FiUsedn
wiadu

Elite Ethnic Tolerance Wag Rooted Ethnic Tolerance

2.1.9ANUiaAUBNADULUER Elite Ethnic Tolerance: EET lunadspumansvunetianis
PausagemAtiusinrunted Tujduiusiuegradumnis dnfaduauienu

va o '

seUsEIne (Expat) 138 9 (Delegate) lumassadiisonesindiouldfunanuiiuansén
Snwaliaeu wu Tunihaumaederfegiefulunanufiortu wiusarluniveseuus
avdomifeglufinues luvzuuiu)

1. QR Sydney Hotel

2. Foresta Lumina

3

8%
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3. City of Dandenong
2.2. UUS1INUE Rooted Ethnic Tolerance: RET (wu Sluntinauviangidiasfiuuiuauknu
wanliean)

(linw)

3. navudussdadsAnalulan (Response to Global Risks)

= [ A

mingha Msfuiinlymszaulan (Wu lanew ihdunuelan diuaviivgaiug) dwasiony 8 21%
nnaulaglduena@ wiug 181 o1alenUsziulngmaiiiansziau Cosmopolitic Als
nsneuauasasuanaulanilegieiu 2 LUy fie Reflexive uae Latent (Passive)

3.1, Aguauswinfeanaulanuuuiud Reflexive Response to Global Risks: RGR (151o37is

va

Jaymifinsnumusanumuduilodieaudile lumaseiad {Adediuimsaiunsh
e demitsassdlfaunsemindaoymannadouwarl ¥ an i luinsrodunden
Tunson 9 fu)

1. Hobsonville Point Habitat Markers

2. 222 Java Corners

3. T3 Minneapolis

3.2. pavauswadeAnAlanuuuLiasl Latent Response to Global Risks: LGR (asgwiin

a '

Aa3e uiddlalldunweiiezndndulvieuiiuoenusadly fideuesinasiunanuesnwuud

WemsuseAliaunsentinfelamaanedeniudl wisnuesnuuundslildiseniedliinu

2D ealte

wusnasiownlatymmiilatn dsindadsmnuaisnuvessagalinnninnsuidyniass 9
1. The Avenue at White Marsh
2. Interface Headquarters Fagade
3. University of lowa Hospitals, Stead Family Children’s Hospital
4. Buffalo State College Donor Recognition Wall
5. Deloitte Canada

33U 38 100%
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MITNT 6 UATIVHIEITYAUNI 38 WA s ukLIAANALTDdlan 6 FULUY

Uselny Fu | wWesigus

1. ANSAUSIUMIEIRIUGT TR UUT UYL (Elite Cultural
Omnivourousness) T3 ir18 T IMUETTUNANNEUNY 24 63

wadsmnuaadu “apaui” (Authenticity) vesnuld

2. MSAUTIUMTRIUSTIURUUN YUY (Banal Cultural
Omnivourousness) T3 ir18 T IMUTTTUNANNEY 3 8

Yudusuuldaulainazasenuduvsswililavsely

3. MseANUADALITRABULUULA (Elite Ethnic Tolerance) Tu
AveivuneanseeusulvEluntinys esnanwainiesaney 3 8

vospudorRausglunudeaiu udlilaanseguuiu

4. MIOAVUADAULTDYTIRDULUUIINUES (Rooted Ethnic
Tolerance) Tusidgdnaneianisseusuluiluminvsess - -
ANYAINI9519N189AUTBTIRAUD L UULRE AU UUULUY

kY

AunsarauiuIuLenllaanI NN WH LA

5. msneuauswiaiuanAdlanLuuaum (Reflexive Response
to Global Risks) TuamAdeinefanauNas1InunTEmin 3 8
Shadymaandeunavasiiounlulymdsindonasanu

Aanssunsensidenldian

6. NsmeUaUBIafuAnANlanwUULREYT (Latent or Passive 5 13
Response to Global Risks) Tusuideiinunefiswasuiiasile
uwilvlymAuadeuniunisai1innunseviniegiauie w

Wensailonseiuianssuvsen1sidentyian

U 38 100

a o =

n157iAs1gsiluasad oaduinli Ideiudwuanidlunisasisausefadi
Y ¢ ‘:1' . a v a o PN a a v
a319a33Aa01UN (Placemaking) feuldguuuudieinusssusnnian seaasnfoguuuufiasng

ANUATEMINDIANNGITUTDIETINYF UazlisUnuuTuansiinseanusanudev R uloy

2 a1 o 1

fgn WumihdunadudnanuiilasumsdadanazunanvainuaieUseina uaseassai
wansdemuduiusludadevidndunulives lnedinunaniiies 2 Ussna As soalnsiae

(QR Sydney wag City of Dandenong) wazuau1n1 (Foresta Lumina) 8 bunandudlifies

' 17
= =]

Foresta Lumina Wiiufiuanslumtinndensvuiiuiios w3e Indigenous (agnslsAnnulumiin
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11w Foresta Lumina Adslalldnnernudshwunudedasnsaln uifosnuuusiiladeds
Juaaludnuresuiuioadudidn) drunuiesansidevdasunaniudsvifves
nauauglsUeneniiinlunsdugiuluseamside wililanadfsduusssuvesvuiuiionay

ludvesnsasenindadeanaulaniiu

lunguinevauasieanatulan difies 3 nanuwiiunneuauesdludnvueiuid (4ian

sysupAmduiinsivdsanden) Inewaau Hobsonville waz T3 wWiuesnsldianlddudu

'
% ¥ a

d‘ Y dy -dl ¥ U d‘ 09.)/ dl 1 A ¥ ¥
33@11/1@&014‘1/1‘1/111@@’181‘14‘1/\1141/1 ﬂ@@ﬂﬁ@\‘iﬂUVWNIﬂNﬂ'ﬁVl@%‘UEJﬂLlIEN USSEINALINaeN UM

Y
a o
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4.3 AT12A0819NAUHY Signage Pyramid Model

AIelaiiAs il UsuagA1iawlsluniAa Signage Pyramid Model(Calori and

Vanden-Eynden 2015b) iiathuniduuuinidlunsiiasgiiieg196anuing 38 #aanu

8759971 7 NUNIULLIAA Signage Pyramid Model

Pyramid Model)

N5AATITINNTLLomEunsauAnlunanselindusuteuannig (Signage

AsLUS (Values)

UszanSanlunisinea

Toya | Uszan (Kind) | (A) 130 (Active) Wi | (P) 1335 (Passive) 19U
WuapgooNNIINY | naundufuenaisvie
a9 1l laviug aonudi

\idom (L) Lingual 1y fiwa | (P) Pictorial 19y lemeu
(Content) A laezunTy
ng/ Tedadu | (S) Safety: AW (A) Aesthetics: AL
(Codes) Uannng
L5 29AUIENDU (V) Visual: pwaaedid | (T) Typography: 119

— |#al | (Elements) U dydnwad leAsu | 90ALUUAISNYS

%ﬂ: WK nnUsENaU

;f nsi Ul (F) Flat: huusIU (R) Raised: 8naa s

é (Application) ‘Lé‘uﬁ]é? UDIADYA?

= gunsal JUNs3 (Form) | (M) Mounting (C) Connotation: Faede

AITUAUEILLE

ANSLIDILE

(Ilumination)

() IWluminated t599La4
Maanneluas

ABUDN)

(N) Non-illuminated 1

=
PPN

a9 (Material)

(S) Structure v1u

JEERGERR

(G) Green WIUANGIEU

LF9EIINADY

a o

Avia (Digital)

(S) Static v Une

FIDNWIT MDY VANTU

(M) Mobile Device

Wayfinding 611 App
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A15N9 8 UATIEFI0e1TUAATYT 38 NavIUETU Signage Pyramid Model

fregrmasnuiidiseu Information Graphics Hardware
@191 Placemaking v89
SEGD fiilsnuaizdenndos | = c Zg é = o g -
5 & 2 5 = Z z & B
fuwaiileslan 2 nS S 2 B e v o s
& 3 = €
o = g 5 [d 2 = > % a
el €| 8| 2 22| & fad = | »3 =
1. Princeton Internal 1 1 1 1 1 1 1 1
Atrium (2020)
2. Ausgrid (2020) 1 1 1 1 1 1 1 1
3. Te Kaapuia o Te 1 1 1 1 1 1 1 1 1
Waoku (2020)
4. Avenue at White 1 1 1 1 1 1 1 1 1 1 1
Marsh (2020)
5. Barrage Talks (2020) 1 1 1 1 1 1 1 1 1 1
6. Museum Lab (2020) 1 1 1 1 1 1 1 1 1
7. Maclaren Youth 1 1 1 1 1 1 1 1
Correctional Facility
(2020)
8. Te Hauauru Reserve 1 1 i L 1 1 1 1 1
(2020)
9. First Sentier Investors 1 1 1 1 1 1 1 1
Workplace (2020)
10. 1IMQ Workplace 1 1 1 1 1 1 1 1
(2020)
11. Hobsonville Point 1 1 1 1 1 1 1 1
Habitat Markers
(2020)
12. W Shanghai: W 1 1 1 1 1 1 1 1
Hotel (2019)
13. Interface 1 1 1 1 1 1 1 1
Headquarters
Facade (2019)
14. ORIGAMI—Forest 1 1 1 1 1 1 1 1 1 1
Breeze Resort Sanya
(2019)
15. Delmore “Buddy” 1 1 1 1 1 1 1 1 1 1
Daye Learning
Institute (2019)
16. Afropunk Festival: 1 1 1 1 1 1 1 1
Rebrand (2019)
17. Sparkman Wharf 1 1 1 1 1 1 1 1 1 1 1
(2019)
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fhothmasnuidhseu Information Graphics Hardware
@171 Placemaking 999
Sae v = 3 % <
SEGD 7iianuyledannaey £ < 3 = E Z 2 - =
< a 3 2 ] = @ i =
fuwaiodlan 2 3 = = = 3 W = &
-2 =5 E‘ < < c
e @ = =
= = w hzd
G = = 2 Nad 2 = [ I = &
e Z| S| 5 2 s S 3 z © 2| B - =
52| B E| 8| 2| 2| B 5| B|E|E| 2|28 5 2
@ @ oS = = e I ) 5 4 = @ we = 2 -5 @
= =2l Bl gl 2| 2| 2l e 3| 8| g °f¢
g €| 8| 2 el g soE| S =
18. NIKE—Winged 1 1 1 1 1 1 1 1
Goddess of Victory
(2019)
19. CalPoly (2019) 1 1 1 1 1 1 1 1
20. Jackalope 1 1 1 1 1 i 1 1 1 1 1
Mornington
Peninsula (2019)
21. Stead Family 1 1 1 1 1 1 1 1
Children’s Hospital
(2018)
22. QT Melbourne 1 1 1 1 1 1 1 1
(2018)
23. New York Asian Film 1 1 1 1 1 1 1 1
Festival (2018)
24. 111 Java Corners 1 1 1 1 1 1 1 1
(2018)
25. 222 Java Corners 1 1 1 1 1 1 1 1
(2018)
26. Truett’s Chick-fil-A 1 1 1 1 1 1 1 1 1 1 1
(2018)
27. LinkedIin Mountain 1 1 1 1 1 1 1 1
View (2018)
28. Sarang Global 1 1 1 1 1 1 1 1
Mission Center
Clock Tower (2018)
29. T3 Minneapolis 1 1 1 1 1 1 1 1
(2018)
30. Pike & Rose (2017) 1 1 1 1 1 1 1 1 1 1
31. Ho-Am Museum 1 1 1 1 1 1 1 1 1 1
(2017)
32. Buffalo State 1 1 1 1 1 1 1 1 1 1
College Donor
Recognition Wall
(2017)
33. Deloitte Canada 1 1 1 1 1 1 1 1
(2017)
34. Hyundai Card Music 1 1 1 1 1 1 1 1 1
Library (2016)
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fegamasungIseu Information Graphics Hardware
@171 Placemaking U84
{ 2 2 3 Z
Aa o 3 2
SEGD fldnuwauzaenndes | = - = @ = = g <
S = P » = s =z (4 B3
@ ~ = ® R} Il & LS e < @
funaiiadan # X & = o > L ac i
=] = ~ N = b~ I
= & & =
DE = § § o D % e 4 = &
& & B 2 R > 2 © 2| .| =2
o= | s, £ 2 B 2 2 [ 3| & 2 ] E 2| 52 S 5
4 7 = < 3 © A& s = G s 2 =z @ = 2 3 5
(53 ® o =] = ~ ) 5 ~ Ng = @ e = = 27| -
== = & c I = & LUa3 3 < @ 1@
Sl El E| S| 2| 2| & B3| C ¢
& ol G E & =
35. QT Sydney Hotel 1 1 1 1 1 1 1 1
(2016)
36. Randen Arashiyama 1 1 1 1 1 1 1 1
Station (2016)
37. Foresta Lumina 1 1 1 1 1 1 1 1 1 1 1 1
(2016)
38. City of Dandenong 1 1 1 1 1 1 1 1 1 1
Interpretive
Structures (2016)
SUM
8 S| K| & o & Q] | & & | 2| »o| &| | o | °

[

PMNNMTIATERLONNTININEIU Signage Pyramid Model vilulanadnsssdl

1. 1ios91nA1dauls (Values) vosiil o (Content) Ao n1wRadnwILAL AN
(Languages and Pictorials) Turauefirndudsvetesdusenau (Elements) fia (Visual
Elements and Typography) agd@atnala 311672 wUsvo saosd1ud wilavdl
MyazBuniuAudnuaIm uivnuesnBainuazinadwsivinfunadnsi
willeuri

2. mslifanuszinninwdannden (Green) daulvgiazusinganiglulasenisi

a va o

annuIndeuddnwnziA vateeiussauwd §idemudimasu Te Kaapuia o Te
Waoku (3), Te Hauauru Reserve (8), Hobsville (11) wag T3 Minneapolis (29) d@7u
Foresta Lumnina (37) thu 14803via 1u n1sanenimuagmsdnuasuuuiuatie dio
Aoamsfassgunsaiuueniauslut winanufinanandrsdudiudennuisiu
futvegneTuuisnnivieau difleanadiu 111 Java Comers (24) wag 222 Java
Corners (25) fislasanssagluaninuandeuvesdinau Ingaosmanundiy

WWunistvezaunsladalml




111

' [ [
a 4 aav vV AYAaAY v Y

3. fifles Foresta Lumina (37) whihudiilanuieadesiudensva ‘I/l\‘i‘ﬁtéﬁ YAIvadILNA
71 SEGD léuensieanasu Digital Technology Wiludnanuinis Faenaviiliiau
fvialuann Placemaking AauUT 9t

4. Calori and Vanden-Eynden 1319931 U3AA Signage Pyramid Model TalsAandiu
1¥i1gUnss 3 fRazanunsatredeanumneua (Connotation) liidueg1sd aedls

<@ vYa o o A = Qy Y J Y o (Y [
AN ITENUIITHAUNAD S 10 Funnuinshdaidnes (Typography) dutdu

a ca = °

aafUsEnouLds 2 37 Afldrwisrdestunanuiifinisdennumuneudseseditudfey
5. n1sdedasniun1wdisnes (Lansuage) fipnudunusiung/ seieuludeniny
Uaenste ifedunaimanuiidving “vonme” wio Wayfinding luiiufiansnsne
(19U ©1A5E5I5UE W38 duAIs1INY) 91adanuTndudoanndunisaels
ngsdouvesisviiemauiasgatuiu Saasnsmsieansmessnusienlininni
6. MNNANUIN 38 Ky axdiuldimanuigaudunadedanumnguntudes
q dunelddndiiiies 4-5 nanulud 2016 1 2017 uindsanduiifiatudu 9-11
naanlul 2018 F 2020 Avdoravaedividiuinnssuanuisunanuisoiaiiie
Awandeuuuunadledanisiuaunntufiiuls
7. 19iFeauas (llumination) vessusuAadussian Placemaking ldwuninin dau
nilsasAnnnuanudnuasdindsogluiianssme Saunsoldusslenianuag
sysuIANTBuasUsEAvgIInuan nenssulaeguat dnanuisvAadisl

Va o !

o & v o = = o d o 1 I3 aa a
AU UADIATUIDUTDINITLIDILAININUN @EJ'NIiﬂG\']@JN'J YNUIMNAITUNULINUILTBN
a 3

0
| o W | P %, a Aa v o 13
LLE‘N@UWQGUWLf\]uﬂa‘llm'gaﬂ']Qa’JULUUQ’]ucLuLGUQW']fUGU W@JLQW%@QIﬂiﬂﬂqiLUu@Qﬂﬂi

LOAYUVIIEY

4.4 n1shyaaaznIsAaa 1N bR IaU

AIdelaldnsieseiilomnimuuunisnaled se Cross-tabulation (Bell, 2001) i

AATTIANUFUNUSTENING “Fo” way “d@nunluiifinu”

#1599 9 AATIevisaegasvAaTuuUnITINlYIsEnINaauaran U T mu
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38 Non-place

anuasanznilymanunlisidanu

do =00 I~ =Y A ) R o [
AB BRI
2| T T «
1. afnnesdsnusiniiy (Flooring decal typography) 2
- Princeton Internal Atrium 1
- Barrage Talk 1
2. Aalusuidey/ Aaluindna (nvited artist/ Commissioned Artist) 5
- Ausgrid 1
- Maclaren Youth Correctional Facility 1
- 1IMQ Workplace 1
- Cal Poly 1
- 111 Java Corners 1
3. numeaas (Collage) fiasnaananmdeld (amesiin) 1
- 222 Java Corners 1
4.  amUsznevasilaetnesniuu (lustration created by graphic designer) a4
- University of lowa Hospitals, Stead 1
Family Children’s Hospital
- Sparkman Wharf 1
- LinkedIin Mountain View 1
- Hyundai Card Music Library 1
5. UszAunssuaseimuuuluisu (Modern Free-standing Sculpture) 2
- Te Kaapuia o Te Waoku—The 1
Discovery Garden
- Origami—~Forest Breeze Resort Sanya 1
6. UstRunssuyusuuulinAsu (Modern Bas-relief Sculpture) 1
- Pike & Rose 1
7. UszAuInIsuassfLuUELa3Y (Realistic Free-standing Sculpture) 1
- Jackalope Morning Peninsula 1
8. UseAunssuyusiuuuaNTie (Realistic Bas-relief Sculpture) 1
- NIKE—Winged Goddess of Victory 1
9. Aavzuuudne (Installation Art) 2
- W Shanghai (W Hotel) 1
- Randen Arashiyama Station 1
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anuasanznilymanunlisidanu

38 Non-place

Relation (R)
Identity (1)
History (H)
R+1
R+H
I+ H
R+I1+H

U

10.

Aauzmnusianila (Exterior Mural Decoration)

- The Avenue at White Marsh

—

- Buffalo State College Donor

Recognition Wall

11.

amany (Pattern)

- Te Hauauru Reserve—Westgate

Town Park

12.

AINABLITVIAA

- First Sentier Investors Workplace

1

13.

wiasiwesldsssumAnnusssigainaty (Natural wood furniture with decorative pattern)

- Hobsonville Point Habitat Markers

1

14.

WBsHLASNINNTIANISANLAIAIEAINES (Semi-exhibition furniture decorated with

typography)

- City of Dandenong Interpretive

Structures

15.

wlasiiaasiusy (Indoor Furniture)

- QT Melbourne

- Truett’s Chick-fil-A

- Delmore “Buddy” Daye Learning

Institute Office

16.

AneneUsusslaan (Image thresholding)

- Interface Headquarters Facade

17.

AMNENBLUUENIII (Realistic Image)

- T3 Minneapolis

- Deloitte Canada

- QT Sydney Hotel

18.

ca s a Y . . Ao o ¢ <
wosTiweiTanSouawassidnes (Lumination way Typography) Miligudnwalmeusngdunas

(Neutral) diefiadisluan1lnenssuidianudunadiodangogud

- MuseumLab
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anusnsafiazufityanuitlifidaay
38 Non-place
do =00 I~ =Y A ) R o [
AB BRI
2| T T «
19. Tdesausznaudenses (Typography) ﬁﬁgﬂé’ﬂmﬁmauaﬂvgﬁuﬂmﬂ (Neutral) iieranufiilemnd 2
3un3ea (Voice) anulunadiedlanagudn
- AFROPUNK Festival (Rebrand) 1
- New York Asian Film Festival 1
20. Uszg 1
- Sarang Global Mission Center Clock 1
Tower
21. theuenma (Wayfinding) Asiinssanis 1
- Ho-Am Museum 1
22. Fnlelusiantu (Video Projection) 1
- Foresta Lumina 1
334 0 20 [0) 11 [0] 3 4 38
% | 0 52 0] 29 | 0| 8 | 11 |100

NMFIATIRIZIIINRaNUEUEARRITeiuNsasednanwallinislan

4 1

PMRaedu ablnwuauasieenudunusegtanen ldwuanunasiauseinmansagnaumen

waglinununaiauseiimansduanuduiusiundon q fu viedd3dedui vgrwiniasd

3‘:{4] A A o

a09U9dy Ineladuusnde sssumdvessiuesnwuutsadalduiiduiniedediAglunns
as1edndnuwalegudd Jadeiiaesfe nanunadaldondauuiannnisuseninluaiun
Placemaking and Identity 3slsiiuwvanfagiauludiunisasnensnval

HAIUTES 198 nwalog19LAEITTUIUNINDY 20 HauFUILAYAT Iwilaueg
Aogamauine TuvueAnanuidivssanusesasfsnauntisassnnudunus iy

o v U o f= a1 sk & v o cada X Sao @ a v

wiou o fudnanualdalled 29 wWaddus lnganuduiusninduiidnvazidufansuliay
lufidawson ldnadu dvssenis wesiwes Usee wlesfiaes innbnesussyduius

Y v @

guud Judu Wuimhdsnaimanunadaseifmansaugiudndnualfiiies 3 waau

PRUNIMHNANUNAS1IATUNY 3 9819 (ANUAUNUS dnanwnl wasUseiRfans) W@edndedl 4

o vy A

v Ay o & a & 1 a Y W vo & 4 =
WNAITU GU@%aV]vLWUU\TGU'J']LTUﬂaUu’]QgﬂJ ﬂSﬂWWIUﬂqﬁaﬁqﬂamaﬂUﬂfL'ViﬂUWUVIIWQQVl 12N

4
£ % v v 6 wa & 1 [ ] PN a &) 1 I~ 14
ANNEsalunsasAuduNussesan Useinmansunasidudiuiisedaderemiasle
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v d‘ o a L1 1 [ al T v = o [~ 2/ a I
Wowdign nsunsvdadludroimuanunliddnuddndudoafiansuniinieninues
an1unianvInesAusznauluule dmnvnenanwalnisisadadlugeiasuazvinla
AoutIvaINa1egULUY winvnUseiRmansudisuRadavyrglawadalinuindsuuuui
NAINNAUN
= | = a & A Y I3 ~ . ) o
WenanisnisesnuuuisvAadiiedisaiisassAaniui (Placemaking) aunaluiin
HnfsnuseAadiiedmindeon (Environmental Graphic Design) @ildnwaziau (Feature)
nilsndrAgAe Urauennie (Wayfinding) WAANNAITILATIZUANUINIUN SEGD Antdanti
v Y o | v a A oA Yy A& A A v a
Whseuu dvuthevennisegtesun Bulednidenlivioiies 38 naduiiasouLuIAn
walloslanAelan wINaDINYs 1 Has1u A8 Ho-Am Museum WANIINEIIU Ho-Am
2 & ) =& a A v Y & ~S %
Museum Avluailudnwagdisvannisndingsens nanfe lulidugnasnduennisuny
¥ 1 1 a 1 o v wa < dy P 1%
WL EeE1ReT inkavivtfndaasUseIRaudunnvesaanenssuluiuilunie
v & % o a ¢ a & Ad o % N
Toyatlaonndasiukuifn Non-place ¥09u15n ooty 11 WunManluaedne n3e
Signboard L¥U MM9AIU %70 A0IUNYIBTABILUUNIATU (Mass Tourism) dLU1nueLie

[y

Aaganseisailiiay “Hw” Whuwazriweenlusgnsiaiinudauunulifiujduiusie
fuituiivae (Auge, 1995, pp. 68, 73, 96)

wINiAsai1n 38 waauluninsin aziuinanuduivssaniswleglusnunane
Fulddrezduingsan1suuusaau Wy Ho-Am Museum waz City of Dandenong n13
anussnilalnedalusudgusetneenuuuisvdadnidnuasaaneinssanisiuwnassuiy
deauslallaldlilunsousy madunuiionasdaudsiundnnisesnuuuisviadifioduanden
404 Calori Wa¢ Vanden-Eynden(2015, p. 106) §sldianeaintravennis ne Wayfinding
AaarimnlViidnwaie Passive 1nnnn Active (wu venleusensidsuasnssidoayiiy
uwnunsldFmilsde nsdayuuedidiudndunuiiazAntheuenmdluand) uinisinsey
vilfuinnsfinuldiilenadnfsteinssanisddideyaidsdnvosanuiindurio ais
Aansan/ Anuduitusserinsauivaniuilléftedu sisegfindnnisvestihevenmainlédy
msfinsanliduiumavdnluniseenuuuisvdatifiedsunden nie1aagihunlifuis

Aadiadwinaaululavianus
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Cal Poly

il 32 daeehaauidanvaizdunednssanis
#i7: SEGD
wniasaaINyuNewesIsnsiidentdasnudt “Aatuiudey” Wusduuunlasu

a A A Y Y] a
AuTeNganan (5 Haw) sedaswfe “amusenavasndaetneenwuuisufal” (4 wasw)

' v
v a a o

duivseisansgunuuidnwarsiuiusgiamils Ae THnudauzuuuidnsdad (Fine Art) 7il4
do3nsnssu(Painting) ievaslunisad1eassianiud (Placemaking) Ansfuiiiesdnunizvos
M531919 wuvwsniisdatiudaslusasiivuundeindrsuismosnuuuil Snoonuuuile
01N duneldinanuiansdalusudgiulndulasimsithenasdes “@hluunsnsa”
ogfluituivesuruii headasanmsiaiosmsaiennudonles (wazorafosnisiola) fu
aluynrulagnisindudatiuluiesdulidanidins wlulassnisvesau wu lassnns
CalPoly %138 MacLaren Youth Correctional Facility Fs1e1an3fasludsoglufiufivosuy
fudtos Feldindsdaduruiudioandiaisassdauininssy dulasemisitlisndudos
LﬂihlﬂLmiﬂﬁﬂuﬁuﬁﬁmuaémﬁu d119n91uves Linkedin %38 15ang1U18 YU ING Y
lowa uifrerdsauinsnssalunisanussdatuiy uinuiomasidumslaetnesniuy
fl901TN MNNBIINYNVBIINATYFAIERSDE1 David Throsby (1999, 2008, 2014) {iiu
hwesuuadn Cultural Capital for Creative Industries anansa3ias1zsilen Tanauiiadns
TneRatunagnanuiailneinesnuuuduiguaiiiuiloaiiaads egndlsinumnues
Tusvezemauiiadilnefaduiuuliinsdeunmedind Melnszyadvesnusonuuud

Jadeniduineitevaisegiadu nsenanuiley (Trend) Aaenaunisungesnulvg v

= 3 ]

agnaen fniuuInsnssuilidesiddiansudunin dlundntunuinsnssuiaingdsi

U
a

LUAELYY UNANNGUTNYNINAaEYuIN I et aadeNAalulaane iy saudnands

ALY

1< v . a A a 1 [ @ [ 1% -
AMULdUNRIIULY 9 (Authentic) ¥vasfialu Anujundsiaaiuinyl n1sliaae1i v
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Insnssuduiianuunnaeiunsiinuaiuaunasdegdnesnuuy Faminmuesnwuug

oA v

nflele Adndedlasunisuiuugsdonuay vielifdsurunuldiay Mussnuuudliaig
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Descriptive Linguistic Conceptual Themes
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Descriptive Linguistic Conceptual Themes
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Descriptive Linguistic Conceptual Themes
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Descriptive Linguistic Conceptual Themes
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Descriptive Linguistic Conceptual Themes
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Descriptive Linguistic Conceptual Themes
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Descriptive Linguistic Conceptual Themes
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Descriptive Linguistic Conceptual Themes
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#i117: Facebook Page: The Revival of Cultural Heritage in Phimai Old Town
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fi111: Facebook Page: The Revival of Cultural Heritage in Phimai Old Town
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fi117: Facebook Page: The Revival of Cultural Heritage in Phimai Old Town
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fi117: Facebook Page: The Revival of Cultural Heritage in Phimai Old Town
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fi1n: Facebook Page: The Revival of Cultural Heritage in Phimai Old Town
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Syntax &3 White MowUsUszuamdu 3 JULUUAS1I 9 e Stable figure-ground,
Reversible figure-ground Lae Ambiguous figure-ground

3193 (Color) usl Calori and Vanden-Eynden (2015) a¢liisnaazidenisonis

[

& sedunis usldlaliuumeigidoarldlunmaiiudeyals wwamenisify

[y

Toyaisosdluauideidialds1sdaainmisde Design Principles and Problems

4

494 Paul J. Zelanski Lag Mary Pat Fisher (1984) @ 1l ufl ugnuvesszuua

Ya a

uaifinsfludlaqliu (CMYK Subtractive) Suila3auunfndfig5isusnneundsaus

AUANITIEN 20 tnelaguwua 8y (Johannes Itten) Wi Zelanski wag Fisher

Iihanusuussdvesenidnladetuislasuanuionautedagtu wu Aa

Y

Analogous, @;ﬁ Complementary, @:ﬁ Split Complementary WJudu uenain

(Y v

nsiudeyaduuy CYMK Subtractive wan s1u3deildslaiudeyalussuuduas

a

(RGB Additive) 984 Young-Helmholtz’s Trichromatic Theory dnee

a A 4 LY Q‘ d‘ I v (Y
ATTLAUYN NID De&gﬂ1Teﬂd5UULﬂUﬁQmiumﬁﬁﬂﬂ?ﬁ@qﬂmﬁuagﬁﬂﬂqiﬂ
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Undeliengaluvaizfiviiniside lne3deliidonunasd19deiidedn Design

4

Trends 2022 Adavinlaguisn Adobe (Fulugninuazdliusnisiugeniuas

Y

a

uavdoRdviasunsfinsziulan) deldaguinlud 2022 1 4 msusfldSuany

&

HylAe Soft Pop, New Naturalism, Heritage Craft uwag Otherworldly Vision

A

Stable Reversible Ambiguous

27l 80 ngwesRtszneuisyAarl Syntax

dl Y
NN WY



blue-green

yellow
yellow-green yellow-orange

green orange
dyads
N triads
. v jf:éi-orange tetrads 1
R tetrads 2
bluc R - v L Y
red hexads

blue-violet red-violet

violet

27l 81 nguiesrtseneulsyAatl itten’s Color Wheel

A ya o
4N: {38

Greent

Wil 82 nawiesAvszneuisudatl: Trichromatic Theory

w7 colorsystem.com



yellow

analogous monochrome

yellow yellow yeliow

complimentary split-complementary double complimentary double split

complimentary
N “ER B R

27l 83 nougesAUsEnauLsvAat: CMYK Subtractive Colour Model

A [y
NUN: Q’JT\]EJ
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complimentary split-complementary double complimentary double split
complimentary

27l 84 nguiesAusyneuisvAat RGB Additive Colour Model

U 1398

Y]
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RGBS complimentary

CMYK complimentary

N9 85 Wguiiguslegngugasuy Complimentary 593N RGB AU CMYK

[

;£

625

(uvaugluseuu RGB UU 1180998990 UTERY wWAluseuy CMYK Waeeagnsatiunuti€)



SOFT POP

220

Adobe Design Trends 2022

Faoeom

4 Adobe Stock / Andrry KENO
it Adobe Stodk { Akeksey

v Adobe Steck? 3DJustincase

NEW NATURALISM

Adobe Design Trends 2022

Lsl” &

2

\ fimears;
sylia #2 Adobe Stock / rawpixed
e Adobe Stock / Zebea Finch
- - v Adobe Stocks ywry
HERITAGE CRAFT
Adobe Design Trends 2022
N SO

Eemanmt

41 Adobe Stock / Wil Lacsamana
rens: Adobe Stock / orangeberry
wrc Adobe Stock/ manac

OTHERWORLDLY VISION

Adobe Design Trends 2022

2 V1177777
L R

| 3

Eemanmt

4: Adobe Stock / James Thew
reos: Adobe Stock / arangeberry
v Adobe Stock/ Valerity

DM 86 ITUANITORNUUY: Design Trends 9701 Adobe Creative Trends 2022
fi117: Adobe Blog (Milis, 2022)
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7.2.2 N1329NLUY
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Aidelaeenuuuisfalniuesiusenauisvdadng 3 diu el

7.2.2.1 NAMUFURUTVDIFUNTIUAZNITIA (Syntax)
AN AL v INaNT UL I kAR aNAsaN Y Syntax 113 3
WUy Muesnkuutlalidaniissdifeaiiondnidesenfsuininauveuluiesddady

SANYUAIUG

Stable Reversible Ambiguous

gl i

NN 87 N TBNUUUTALYIBUNAIUFUNUS (AUMUY 2)

/

un: 6338

- 77w Stable Figure-ground \Junmiiuszneulumeingaasduiinenainiuedie

Faau Ao Aungsvlusudeaswinuelumue

a o

. . I a aa = 1 1
- 0 Reversible Figure-ground LUUAMWAIUNS INYARINULINEVINIANIUDY 2
AIADUSIUAAD (U LATUSUTANUVIVINVBINTEAIE (WUINTLIAR)
. . I3 Y a aal |
- 2% Ambiguous Figure-ground tunnlunth@iungsuiiiuatdeduinainnig

1

FeilovemsyAzauing (Shadow) vwalvgidunmuanfimauauiuilide
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7.2.2.2 § (Colour)
A338lAUIN NI TRIEFUAUAESURINTE NNE TN MIUNENNITEBNLUY
Figure-ground Tnglud suadn1unan CMYK Subtractive Color Model wag RGB Additive

Color Model

double split
complimentary

277l 88 aueenuUTIaEiRUNguAUUY CMYK Subtractive Color Model

=D
pmid
=
e>°
Pe))
(e
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double split
complimentary

2771 89 IusenUUTIaETieuNwFUUY RGB Additive Color Model

= Y o
NU: Q'J‘UEJ
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7.2.2.3 dlna (Styles)

N

[ Y o

Felmhnimdsiannuamiuinieiesnuuuai 4 Trends Y89 Adobe Design

e>°

[

Trends 2022 i

NEW NATURALISM
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7.3 Lanmstﬁuswswﬁaga (Documentation)
wuvgeunueaulallagndsluliaundnafeusndllesiiunetienseaewuuasuniy

sogauludiosfiinsaudu 4 uwuaeuaudldinaivdoyadndnualyanala q fedu nns

dounuldIBnsianUY Likert Scale 1 it 5 (lag 5 Asveuun uax 1 Aeliiveulay) dgneu

LUUEDUNINTIUNA 99 Al (N=99) ﬂ’ﬁﬁmwmm’fagaﬁgﬂquaﬁ&wumﬂﬂmqm

YBUNN 397-495 pzLUU
YU 298-396 AzLLUY
k1Y € 199-297 AzLuU

laiApevau 100-198 ALLUY

Talyauay 99 AZLUUY %30UYNIN

Stable Reversible Ambiguous

y (1
% (51 Hy

/

399 418 371
Syntax

] 4 3 2 1 Sum
Stable 30 46 19 4 ] 399
Reversible 38 45 16 o o 418
Ambiguous 25 36 26 12 0 &g

2 91 AzuuuaTaneladiu Syntax (N=99)

un: {39y

(Reversible lanzuuugaan Stable loaguuunsanana luvaen Ambiguous liAzuuusan)
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Y
o bt
lnll.o;-;
@ I ol LI | 'Em W E
sum 301 358 380 366 358 362 361 373
Rank 8 =6 1 3 =6 4 5 2
CMYK
5 4 3 el 1 Sum
Analoguous 9 23 34 29 4 301
Monochrome 25 31 27 12 4 358
Triads 16 55 24 4 0 380
Square 16 43 35 4 1 366
Complimentary 12 40 44 3 0 358
Split-complimentary 16 39 38 6 0 362
Double-complimentary 13 45 34 7 0 361
Double-split complimentary 20 45 25 9 i 373

2991 92 peuuunPuRIne 198 IuEUY CMYK (N=99)

a

1317: 6338

E = = m EE EEE NOEE
Sum 347 353 358 367 339 352 373 335
Rank 6 4 3 2 7 5 1 8

ros - |

5 4 3 2 1 Sum

Analoguous 16 30 43 8 2 347

Monochrome 21 31| a2 13 2 353

Triads 13 47 | 29 8 2 358

Square 24 36 29 6 4 367

Complimentary 25 29 a0 3 2 339

Split-complimentary 1 44 35 7 2 352

Double-complimentary 15 53 25 5 1 373

Double-split complimentary 13 33 | a7 1 5 335

DI 93 ALUULAINTINB LA IUALUY RGB (N=99)

= Y o
NU: Q'JQEJ
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Style

5 4 3 1 Sum
Soft Pop 42 31 1 7 2 383
New Naturalism 8 30 44 16 1 325
'Heritage Craft 23 a3 25 [ 15 3 355
Otherworldly Vision 12 25 30 21 1 303

7.4 WATY avvioufauazdeniU (Analysis, Reflection, and Summary)
Wewnn1ssiusudeyalutuneuilduuvasuaunlvdeyadsUSuagdidnuue
nsalunss §ITe3eldlaldnsdnsngrunuanseusldnisias s il uuns SN U Y

ANUTRYATIUTINANTIUT NI LA

]
al

ANALLUUNTIU TN AMINUAN UL ARz ULt e an luLd szt andalaaz Uy

9

Y Y
a dd&l’ﬁld !

\Aunsandleegd (Azuuunimilsie 929 199-297 Azuun) AedlTlnfuinnuiiosfisnedlés
A “SUlalle” fugunss @ videaledladuiiay egrdlsinuiinzuuuunsdiui “Ind” fu
azwuutInanaduiiviy Tufe Azuuun1sdend CMYK wuu Analogous (303 AZWLL) Was
dladuuu Otherworldly Vision (303 azuuu) usnaniuasuuuiildsugeuissediurounn
(397-495 azuvu) iifles 2 asAe AvuUUYRY Syntax UszLam Reversible (418) wazAvuuy
383 Syntax WUU Stable (399) drupsAusznaulszianduaralagannsusmsosnuuuiiu

linuhilazuuuiiguiu 397 laguduaguime?

Ya v o

AIdedunaitnauiildd CMYK wuu Analogous Aeudnsazidudniiuminlndifes

w fATedsduiivguidnindifsaiuauiuluenaasyilvig neuwuvasuauldveuwitladn

%9



228

[
Ly a o 1w (3

d7u Otherworldly Vision tiu §3deiiuindsagulilaingmevuvvasuauliseunualadd

wis1zlululaTnenvazliseuifdat ussenne Lada wsateIaauszauitduls aglsA

[ v
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(% (%

(% ' (%
(% v ¢ Y aa a A (Y

eanunmildudlundh il “Biden” Medu luvasinmlumingou q (Wasdu wdes du
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4 Azuuy 979U 31 AU wardgi 3 aziuu (ASenile) 91w 11 au delddn Tauduiu

'
a v ya o

90.9% W lvAzuuwAuATs fgUTutanudsuiaAsud1egs i iideladming 33e

Y

[

dudesesnuuuisafalioauiuiglutigiudndunis dledvenddeuiuhazinnudes
noAuliveutiaeNan

va o

Aidpealianunsaazulanse 9 Ineusuuasunuveualndgenadouwuuiieaiu
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1. MINUNIUTOYALTBINITASUUTUALAAAIUT 2. N1TBNUUY UaE 3. N1TINUWNUA MY
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ASUUTUA AN LALINTAR 393 NTUADINUNIUANUTANIYUDI NITAS LU UA LA A0 1UT

9
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a @

A157190z 711N 82799 (Public Sectors) Tuan uiitu ¢ (Aitken & Campelo, 2011, p. 917)
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. Ly Y g: o ~ =l . . = a v I3 = 6
on a daily basis” AYUUAINUIBIFNIUN 19D Genius Loci 39AITHUANWULLUUDLIUA (event)
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v A
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Ina@-dv (Brand features & Attributes)

v A
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Tunszmuylnan-ay (Brand Benefits)

(% Va v 1 (Y

3. f3pUdnseawande 1 wae 2 lUAauund {33etedandulimnanuming

Y

Inafueglusziiuvse Theme weniu §5amaununaiunsananinanuiiuleadn

Y

sentiAvasnulleglungule

4. yneuNiuefueIiineasitauenuesgls lnedosdudaiauesde
1% N v v N & e o
wdwarniagila wiey q Aududsiiauatsueniianelawguiu (Brand
Emotional Benefits)
5. nAusuiusfueimmndSeuineduay 9 wil fuezluauyadnedisls

(Brand Personality)

Brand Essence

Brand Personality

Emotional Benefits

Rational Benefits

Functional Benefits

AN 100 BUSUFNTZIR

#131: mad.co
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8.3 Lanmnﬁuswsw%’aga (Documentation)
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Design Brief

1. UsyH (Problem/ Program)

Aosnisihyanuresiineiidanudunadedanuaudiuumeinusssulveuiyae

@319 uf (Placemaking) Tifuiiune laen1sesnuuutsvAadnldalnavendUeud ey

o w

wwnenlasuanudedlunguauiiang liddedndalusesnisldduazdenld udarmanides

v

FURUUNM-NUMEINQAINIY (Ambiguous) JALALYBITRIUSITHRALAILINADUAUTITUYA

A5 LASUNISULEUDBE1ITBUAUY

2. 309Us:avA (Objectives)
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3. NAULUNHLNY (Target Audience)

Anwazn19UTEYIns (Demographic)
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4. uudAUAQ (Concept)

“fune WosaauUsian”

“Phimai: A city around the temple”
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naNs LaddeuNve1eaNsyeenludwiindagseu ﬁaﬂswaﬁmﬁumﬂ&uﬁa&ﬁm 9 Taglaldl
fiuiondbaglassoufindlianmnsnvhlifnmnidnindudesdumnld

Tugadyanuel auludesivnenianuyniududsiamiugann mmgﬂﬁuﬁlﬂléf

U
LARUIANTAIUSTIUVDIAUIBUIRVRNNS B UTE TR AR S ITalusundN g aundulUdrnsissuin

Y

17 wsingsla mnusiinAugniuInANuUTEiRmansnavuiuindussudginieny

o w

pasnIuNsIULiLUsEmvn Juaunaneludwnisludinuszaniu
winssuysramiuiusdulanng westaudulivnn elunaswazluv1iwiazd

anuauzsnsiuusfeginduilefiuaiu lanvesUsamiiufelanuiedniavadiuuds Tuvay

2 Vv 1:941

anveudesseulsiamaelanuiatagiu Maesdruwiasdutinssuiuuwdfidonnona

Y

addaa =<

Ausgweniulioan Aurvendodugiugittinvesaudagiuaglivudavininnuind

al

N A a el' dl v N & isNaa
ﬂqimagmaQﬂiqan‘Viuwuqﬂ I‘w‘ums%‘d’i']?ﬁvmﬁi’]Fiﬁﬂﬂﬁ]’JLiJEJ\‘iﬂﬂ\‘ﬁ]8@L EJ‘UL‘VN']LLNQJGU'QG]%’N

5. DISUnILA:AIUSEN (Mood & Tone)

- udlwe) (Mature)
- Jufins (Friendly)
- @u1g 9 (Casual)

- viulanagiawe (Keep up to date)

6. N8N§Oﬁﬂ10510:[5§u (Expected Outcome/ Deliverable)

muaammm‘?uqmﬁw “MsasanusuAliiliesfiung” wie Phimai City Branding (&
\Junsagunansidelugduvuanuaineassd dafesdaimugluiunsagnacuidsly
sUuvunsdew) egndlsimuuusudluniddeisidaogamesanuiifstestuseial iy
wdndsidusenounsn 9 Fail Introduction, Brand Beliefs, Vision/ Mission, Logo, Color
Palette, Supporting Graphic Idea, Applications e.g., mural decorations, signage,

augmented reality
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uni 9
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9.2 Phimai City Branding: Visual Identity Guideline
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Phimai
City Branding:
Visual Identity

+

7 108 Phimai City Branding: Cover

wn: 633
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Content

Brand Platform
Welele

Color Palette
Typography

Imagery: Icon Design
Imagery: Photography

Supporting Graphic

Application

Projection on modern building
Mural Decoration

Banner

Map

Furniture

Augmented Reality

27 109 Phimai City Branding: Content

wn: 633



Mission, Vision, Values

Our vision is to be the
best city for living,
working, and traveling,
welcome other people,
and caring for local
nature

Our Mission is to make

Phimai a better place,
creating nice and creative
environment for the locals,
expat, and travelers.

Values of Attitude:
Cultural, friendly,
Respectful (to nature)

Values of Action:
Preservative, Collaborative,
Responsible

3

Photo by
s UpANUT Arunoprayote




Logo

Proportion of logo is based on the
plan of Phimai temple—the landmark
of Phimai city. 4 gates (Kopura) have
been kept as graphic elements.
Lettermark is a modification of

Palava language which is the root of
many languages in Southeast Asian.

.0
=}
e 1
+ +
A A
ABL 4 SRR = ° Y. e
(e )
aJdy aJdy
+ +
+ +
A A
+ + | A | g
O Phimai O rhimai
aJdy aJd¥
+ +
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+ +
+ + + A
o
2Jdg
+ +

Logo should be appeared as red or black solid
colors on white or very light background. White
logo on black or red backgrounds is also
allowed.

Sandstone Red
Pantone P53-8U

Concrete Gray Laterite Orange
Pantone P44-3U Pantone P34-15U

Banyan Green
Pantone P162-14U

Wood Brown Light Gray
Pantone P53-8U Pantone 51-1U

Color Palette

Existing built environment and
natural resource are key inspiration
for the color palette. Phimai temple
was originally made from red
sandstone, white limestone and
laterite. Reinforced concrete had
been added during conservation in
20C. Buildings in the city are
juxtaposition of the old wooden
houses and modern concrete
architectures. Famous natural
resources in Phimai are the Banyan
tree grove and Mun river.

il Image from
Standfordterraceinncom

Ainage from

2 Researcher

.Image from
painaidii.com
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Prasat Hin Phimai Inscription 3
Translation (Thai)

0000 AALSU G A1 FOUS SusNng
WSEAUSIBIVSEUASWISUNSISURWSL
WavlanasnadgauuIAUSIVEAN
laununinstangdsey

Prasat Hin Phimai Inscription 3
Transliteration (Thai)

9000 FN Byl 1s9 Uuy 91Nfud1s U
3t AUSLOY 98U ASILSUNSISURNISUU &S
Tanona d@auun AUSVBAR
laununinstanadse

FC Subject Rounded
Regular

Aa Bb Cc Dd Ee

Ff Gg Hh li Jj
Kk LL Mm Nn Oo
Pp Qq Rr S Tt

Uu Vv Ww Xx Yy
Zz

1234567890

Typography

Typeface:

FC Subject Rounded
Thin

Light
Regular
Medium
SemiBold
Bold

Heavy
Black

Extra Black

Prasat Hin Phimai Inscription 3
Description (Eng)

The inscription is a record detailing
which things offered to the holy place
and by which noblemen or officials
each year (from the year 1030-1034
of the Maha Saka era.) Included in the
offerings were slaves, land and
various other things.

FC Subject Rounded
Regular

AUUAAUVIABTAINANNTN
mauanansuuUdwwaues
acsAuvudRWOT
obauc&owWas o

- =5 = = =

ik

- - [
w-:= uw- 1-= 1- L=z
-9 Ll-9: -9 =g L-¥
Lo LT8 =0 =9 21
T- 1- (|

q q bl m

27 113 Phimai City Branding: Typography
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Iimagery

) lcon Design
Iﬂimlilmi OO0
—— ‘ = Although phogographies are very

common in branding, Phimai city
branding shall use illustration to
enhance brand unigeness and
make it friendlier to other people.
Variety of icons represents
cosmopolitanism of Phimai that
respects all individuals with
global mindset. Number of icons
Coffee  Singha Yang  Roasted in each artworks can be added or
i Gl st REHS reduced depends on aesthetic
judgements and applications.

Buddha Siva Handmade j L
Vimaya Natarajya Noodle
(=)
)
T %]_ P |
L i 5T
Banyan Local 1 mnp 1T .
Tree Grove Bus H
ar=1 8 1] R ) P

Subboard Bhramathat
Creamation (Meru)

7

Chinese Mobile
Culture Phone

27 114 Phimai City Branding: Imagery: Icon Design

255



256

Iimagery
FPhotography

Images of places together with
people are preferred. Image of
place without people shall be
avoided.

Processes of food production,
craft making, and other activities
that demonstrate authenticity of
Phimai products and services
should be prioritized since they
can support local economics.

Laak W s image-from

Phimai Old Town '(Youtube Channel)



Supporting
Graphic

Basic elements such as

triangle, rectangle, and circle
can be freely used in the design.
Shape and size of the elements
are aimed at mimicing the

motifs of surrounding architecture
or urban elements (tree, wire,
manhole, sign, etc.). Expression
of artistic feeling are allowed but
it should be wisely harmonized
with other elements.
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Application
Projection on
Modern Building

| proposed that modern building or
infrastructure should not be erased,
masked, or disguised. The beauty of
modern—the aesthetics of rationalism—
should be told so younger generation
can historically connect with them.
Therefore projection mappers should
not cover the whole building with

the video content but they should
leave key modernism features (such as
brise soleit/ louvre, exposed beams

Some artists might find that audience can and column) untouched. If the building
hardly see the video content nicely. | insist contain louvre like the example,

that projection mapping in this research is video content should be projected
aimed at solving the non-place, so artists onto the layer behind the louvre. With
should valued the quality of the ambience this solution, stories from modern
over the quality of the image. architecture can goes hand in hand

with content from the creators.

U

‘ :iﬂk

iy
‘»;;1:}11| ‘X f
A

“"H‘ [
‘)1

i
i
i

g

2 117 Phimai City Branding: Application: Projection on Modern Building

wn: 633
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Application
Mural Decoration

Axes, exposed structures, and main
features of surrounded architectures
have to be analyzed. New mural
decoration is an intervention to the
space. But intervention that

doesn’t comply with visual structure
might become a new unpleasant
element to the space. Icons, photos,
and other elements can freely added
to the mural but overall composition
should be aligned with existing
structure.
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Application
Banner
Banner design is simple. It's just a

sign to welcome travelers that
now they’ve arrived Phimai.

If preferred, icons can be rotated
110 degree according to Phimai
temple that slightly facing towards
the southeast to the path that lead
to Angkor Wat in Cambodia.

O rhimai

e JY

WoviiKausa (oviiHawsa
An Old City with flavours An Old City with flavours

O Phimai

aJdy
-+

HagsauIRToVUSIEN
a vibrant temple city
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Application
Map

Phimai temple is at the heart

of the map. The temple was
embraced by local businesses
and natures. The connecting path
from Phimai to Phanomrung and
Angkor Wat is exhibited to tell the
story of Phimai that connected

to the global politics since 17C.

A7 120 Phimai City Branding: Application: Map

[

wn: 633



Application
Furniture

Integrating graphic design with
urban furniture brings people to
linger with the space. Relation and
historical information can be
delivered to people.

Design of urban furniture should
be very simple. It might reflect

some color scheme from surrounding.

Furniture and Yang. Tree: It's quite normal
in Thailand to.find seven-color fabrics tied
around the big tree since itiis'a Thai
tradition to conneet'themselves 10 the
sacred hature.

If ‘eolors is very important to the space,
they can be applied tonewly designed
furniture as well.
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Application
Augmented Reality

Augmented Reality (AR) is a good
technic to provide useful information
to heritage site that might not allow
designer to build any physical
sighage next to the site. AR need
only flat layer of image with
embedded QR code to launch the
content from mobile.

The site of bricks piled up at the
heart of Phimai city (not far from
Phimai temple) is believed by locals
that it's a creatorium of Bhramathat
who was once a ruler of this area. He
forced Orapin, a beautiful girl who
had already engaged with Pachit
prince, to be his concubine. Orapin'd
waited until Pachit can sneak into
Bhramathat palace by disguise
himself as Orapin’s brother. Once
Orapin met Pachit, they 13
plotted to kill Bhramathat. One day,
Orapin plied Bhramathat with

drinks before killing him. Then, she
ran out of Phimai with her true love.
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Otherworldly Vision 1Jualaafilimunzay msdunavalidadnvinlinuinannai Soft Pop
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